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JOURNEYS
Optimize your consumer path to 
purchase in the age of AI

Eli Goodman
SVP Product Solutions, Semrush

“Semrush Journey gives brands 
and retailers a clear window into 
how modern buyers make 
decisions; highlighting every 
key touchpoint/ diversion, and 
the true impact of AI influence.”
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path

#samsung #target #wayfair #homedepot #philips-hue #USA #0519

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Samsung DTC
Competitors are luxury beauty houses 
and multi-brand retailers

TYPE

Win
Product acquired at Samsung.com

DESTINATION

Television 
77in - 4K
Samsung OLED S90D

TRAVELER

TV Shopper relying 
heavily on AI

SUMMARY

Delayed Journey
AI adopter journey with elevated 
nesting needs and risk introduced by 
AI drift. Conversion delayed by 
incomplete checkouts and lack of 
product warranty info

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

consumer electronics journey   SAMSUNG   united states WIN TV Journey 
This journey stands out because of its extensive AI use across 
different LLMs and elaborate nesting behavior. 

Key Points 
AI adopter journey with elevated nesting needs has to 
overcome AI mis-information 

AI Builds Decision Making Framework
The TV Shopper uses AI in several stages of the journey: in 
the traditional way of ‘best’ queries, and to establish facts 
on products. We saw AI searches for warranty and technical 
info in these emerging journey type.    

What stands out is that the ‘Samsung-77-class’ query on 
perplexity creates a heuristics framework, fills it in, and 
ranks it all in one step. Behavior that we expect to see more 
as AI engines start to take into account the motivation 
behind product searches.

AI Drift 
In this case the heuristics are reduced to picture quality, 
refresh rate and brightness. The latter receiving a ‘x’ fail 
rating from perplexity. 
 
3rd party measurement puts the Samsung’s brightness 
rating at 1000-1300 nits, which is significantly higher than 
competitive LG C4 77 OLED TV (which did receive a ‘pass’ in 
the brightness category).    This AI (mis)representation is an 
example of AI drift brands need to get ahead off as these 
journey become ‘very common’.

Nesting
Modern TVs are a commanding presence in living rooms 
and buyers go through great lengths to make them fit into 
the existing esthetics. From sideboard TV stands, wall 
paneling and LED backlighting, the TV Shopper’s journey is a 
great example 
of this concept

-1 07:48:59 

1st Leg

first exposure

reddit.com

did-I-just-buy-t
he-best-OLED

-1 07:03:12 
exploration

google.com

best+OLED+TVs

-1 06:42:07
add to cart  & checkout

samsung.com

/us/televisions-home-theater/tvs/
oled-tvs/77-class-oled-s90d-qn7
7s90dafxza/

2nd Leg-1 06:10:21
canonical 

samsung.com

77+inch+Class+OLE
D+S90D&size=9

-0 00:15:16
FOBO

target.com

/s?searchTerm=s
amsung+77

-0 00:15:09

target.com

[Size 70-79] 
S?searchTerm=samsung+77&fa
cetedValue=5y4wrZ5zkmz&ign
oreBrandExactness=true&move
To=product-list-grid

FOBO add to cart
-0 00:16:51

samsung.com

77-class-oled-s90d-
qn77s90dafxza

hue-philips-hue-play-hd
mi-sync-box-8k

nesting
+0 00:12:33

philips-hue.com

nesting
+0 15:11:39

perplexity.ai

what-is-the-best-wall-m
ount-fo-wKNBAhp_Q5mb
kkEb7Et8JQ

nesting
+0 11:43:01

homedepot.com

HOMEIBRO-0-83-in-x-7-
87-ft-x-1-ft-Slat-Wood-
Sound-Absorbing-Oak-G
ray-Decorative-Wall-Pan
eling-

/furniture/sb0/sideboards-
buffets-c215003.html

nesting
+0 01:01:57

wayfair.com

payment
0:00:00:00

samsung.com

/us/web/express/order-c
onfirm/

-1 06:33:02
heuristics

chatGPT

What+is+the+difference+betwe
en+QN77S90DAFXZA+vs+QN77S

90FAFXZA

AI QUERY

AI

-1 06:36:14
heuristics

perplexity

[screenshot on next slide]
samsung-77-class-4k-oled
-s90d-

AI

AI

PRODUCT AI QUERYPRODUCTCATEGORYWIN

CATEGORYQUERYFILTER CHECKOUT

SOCIAL CHECKOUTSEARCH AI QUERY



AI/SEARCHPOCALYPSE Journey InsightsSAMSUNG TV Journey - Decision-Making Framework by Perplexity.ai 
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path

#LG #samsung #tlc #TV #bestbuy #amazon #USA #0416

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

LG
Competitors are other brands 

TYPE

Win
Samsung was part of the 
consideration, but the TV was acquired 
at LG.com

DESTINATION

Television
100in - 4K
LG QNED 85 A

TRAVELER

Labor Day Shopper 

SUMMARY

Delayed Buying Power
Intense heuristics stages imply a 
consumer who has not yet biased his 
consideration set through strong brand 
affinity

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

TV journey   LG   united states WIN Labor Day Sales
Triggered by a reminder of Labor Day Sales on FoxNews.com 
the Labor Day Shopper launches into an exploration of 100” 
TVs. Unsure about what a sensible heuristic decision-making 
framework should be he stops at various meta review sites to 
understand the technology. 

Consideration Set Early Contraction
Eventually, Rtings.com and CNet.com contract his 
consideration set into three brands: Samsung, LG and TCL, 
the only brands listed in the review sites’ best-tvs-of-2025 
articles. 

FOBO Diversions
Samsung gets the honor of the first visit but is unable to 
hold the Labor Day Shopper’s attention. The immediate visit 
to BestBuy.com’s store locator implies that Samsung’s 
delivery times might not please him, or he might want to 
see his price options across the full consideration set.  

Consideration Set Final Contraction
We see that he sorts the 100” category by lowest price and 
considers the TCL QM 7 98” model. However, it is last year’s 
model and an open-box item in ‘fair’ condition. 
At this point the Labor Day Shopper’s consideration set 
contracts a second time: the BestBuy is filtered to TCL and 
LG. Sorting and pricing URL artifacts imply that the Labor 
Day Shopper insists on a 2025-year model and does not 
want to pay the premium for available Samsung contenders, 
which start at above $4,000 at BestBuy. Samsung has lost 
the race.  

He subsequent Google queries are further limited to LG. 
TCL is exiting the consideration set.  

Conversion Delay
The purchase decision has arguably been made  within the 
first 15 minutes of the Journey, the behavioral data shows 
checking of various accounts including USAA, indicating the 
checkout delay was due to cash flow considerations.

-8 01:20:20
ranking

bestbuy.com

/product/tcl-98-class-qm7-serie
s-4k-uhd-hdr-qd-mini-led-smart
-google-tv-2024/6580694/open
box?condition=fair

PRODUCT

-8 01:20:02
ranking

bestbuy.com

/site/searchpage.jsp?id=REMOV
ED&qp=parent_tvscreensizeplu
s_facet=TV+Screen+Size~95RE
MOVED+or+More^brand_facet=
Brand~LG^brand_facet=Brand~
TCL&sp=Price-Low-To-High&st
=100+inch+tv

FILTER

-8 01:19:05
ranking

google.com

/search?q=buy+100+inch+lg+tv

QUERY

canonical review
-8 01:19:03

LG.com

/us/tvs/lg-100qned85au
-qned-4k-tv

PRODUCT

/search?q=buy+100+in
ch+lg+tv+with+installati
on+included

-8 01:18:35

google.com

FOBO/ nesting

QUERY

-0 00:01:52
add to cart  & checkout

LG.com

/us/checkout/cart

CHECKOUT

canonical review
-1 21:146:51

LG.com

/us/tvs/lg-100qned85a
u-qned-4k-tv

PRODUCT

2nd Leg

payment
00:00:00

LG.com

sso.us.lg.com/oauth/page
/checkout?authorizeKey=
REMOVED

canonical review
-0 04: 04:42

LG.com

/us/tvs/lg-100qned85a
u-qned-4k-tv

PRODUCT

3rd Leg

BUDGET

account
-8 01:12:00

usaa.com

/my/checking/?legacyAcc
ountId=REMOVED

WIN

-8 01:32:56
1st Leg

first exposure

foxnews.com

deals/movies-tvs-proje
ctors-independence-d
ay?&_intcmp=fnhpriver
_18

PROMOTION

-8 01:30:43
exploration

amazon.com

s?k=100 inch tv

QUERY

-8 01:29:40
exploration

bestbuy.com

site/searchpage.jsp?st
=100 inch tv_

QUERY

-8 01:22:40
FOBO

bestbuy.com

/site/store-locator

STORE LOCATOR

-8 01:25:46
heuristics

google.com

search?q=what+is+the
+latest+tv+technology
+2025

QUERY

-8 01:25:44
heuristics

rtings.com

/tv/reviews/best/tvs-
on-the-market

REVIEW

-8 01:24:55
heuristics

cnet.com

/tech/home-entertain
ment/best-tv/

REVIEW canonical review
-8 01:24:51

samsung.com

www.samsung.com
/us/tvs/

CATEGORY
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path

#LG #Samsung #Lenovo #LGStanbyME #StanbyME #TheFrame #GrandRapids #Michigan #USA #ConsumerElectronics #0528

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

LG - StanbyME
Competitors are other TV brands 
(Samsung) and portable device 
manufacturers (Lenovo)

TYPE

Win
Traveler purchases LG StanbyME 
directly from lg.com.

DESTINATION

Television
LG StanbyME (27LX6TYGA)

TRAVELER

International Student 

SUMMARY

Validation & Deal Hunting
A budget-conscious student in a small 
rental apartment requires a premium 
display that adapts to her mobile 
lifestyle (studying, cooking, relaxing). 
Her specific constraints regarding 
wall-mounting and space rule out 
traditional competitors. Her 
high-intent journey is characterized by 
four strategic diversions to validate 
price, specs, and social proof before 
converting.

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

specialty TV journey   LG - StanbyME  united states WIN Key Points
In this journey we follow international grad student in the US as 
she prepares for a busy on-the-go lifestyle in Ann Arbor. The 
profile of the busy student fits the stanbyme range perfectly 
and while she shortly considers stylish and practical 
competitors and goes through FOBO loops  hunting down 
coupons she eventually ends up purchasing the StanbyME

Live Better
The busy on the go student can not make long term 
commitments, or affort to any more time or energy than 
necessary. The StanbyMe product fits that lifestyle profile 
like the other products she purchases. It is not a choice of 
the right medium to enjoy entertainment, but an efficiency 
play:  “what is the right product to cause the minimum 
amount of adoption stress and has maximum versatility?” - 
in short products that reduce stress and simplify life. 

The robot vacuum - no maintenance, the lunch heating box 
- eat whatever wherever, the air purifier - breathe better, all 
simplify life. A TV complicates it, it need to be mounted and 
it forces activities towards it limiting her wherever 
whenever credo. The StanbyME however is different. It 
doesn’t require installation and can meet her where she is 
not the other way round.  

Aesthetics & Portability
She explores standard monitors on LG.com but pivots to 
"StanbyMe" via internal search. She briefly checks 
Samsung’s  "The Frame" while it meets her esthetic the 
installation will complicate her life. She then checks a 
Lenovo tablet, but finds little difference over her laptop and 
does not enjoy having her electronics compete with her 
food for space on knees and belly.

Deals & Options
Before she commits and clicks checkout she runs three 
parallel FOBO loops:  She makes sure that there aren’t any 
discounts available, ensures that the model she buys is the 
latest version and does one last check on product 
alternatives.

PRODUCT

1st Leg

the budget reality
-14d 15:42:28

quikpayasp.com

https://quikpayasp.com/umi
ch2/quikpay/spa/gradguard
/offerindex.do#/?dm=umich
_campus_tuition_authorize
d

TUITION

-14d 15:23:07
renter constraint

managebuilding.com

https://universityrealty.m
anagebuilding.com/Resid
ent/portal/requests/353
5638

RENT

-14d 15:01:45
robot vacuum

amazon.com

https://www.amazon.c
om/roborock-Anti-Ta
ngle-Avoidance-QV-
35A/dp/B0DS5WV7V
6

REFERRAL

-14d 14:55:59
first contact

amazon.com

https://www.amazon.c
om/s?k=lg+stand+by+
me+tv

AWARENESS

-14d 14:50:26
price sensitivity

capitaloneshopping.co
m

https://capitaloneshop
ping.com/p/lg-27-inch-
stanby-me-2-with-foli/
9HGTFQ9HTG

COUPON

-14d 14:38:34
initial validation

lg.com

https://www.lg.com/us
/lifestyle-products/lg-
27lx6tyga-lifestyle-scr
een

AFFILIATE

-5d 20:58:56
eat at work

google.com

https://www.google.com/searc
h?q=Self+Cooking+Electric+Lun
ch+Box.+Portable+Food+Warm
er+for+On-the-Go.Mini+Rice+C
ooker+2+Layers+800ML+Heate
d+Lunch+Box+for+Home+Offic
e+Cook+Food+White

SMALL SPACE

-5d 20:57:24
lunch heater

youtube.com

https://www.youtube.
com/watch?v=-401Ot
zksao

REVIEW

-0d 00:30:39
promo entry

lg.com

https://www.lg.com/us/air
-purifiers?utm_campaign=
11262025-obs-ha-air-care
-adhoc-promo-blackfrida
y&utm_medium=sms&ut
m_source=attentive&exte
rnalId=61E_o

SMS PROMO

-0d 00:28:33
the pivot

lg.com

https://www.lg.com/us
/smart-monitors

FOBO-0d 00:17:51
version check

google.com

https://www.google.co
m/search?q=lg+stand
+by+me+2

FOBO

add to cart
-0d 00:25:21

lg.com

https://www.lg.co
m/us/cart

CART

-0d 00:17:28
validation

amazon.com

https://www.amazon.
com/LG-StanbyME-P
ortable-Filmmaker-2
7LX6TYGA/dp/B0FF
WCL4Z6

REVIEW

-0d 00:10:33
competitor check

samsung.com

https://www.samsung.
com/us/televisions-ho
me-theater/tvs/the-fr
ame/

FOBO

-0d 00:09:34
competitor check

lenovo.com

https://www.lenovo.co
m/us/en/p/handhelds
-and-tablets/tablets/t
abletsandroid/788089
43

FOBO

-0d 00:02:40
sale hunter

topcashback.com

https://www.topcashb
ack.com/search/merc
hants/?s=LG 
Electronics

CASHBACK

success
0d 00:00:00

lg.com

https://www.lg.com/us/chec
kout/order-confirmation?or
derId=1116420081

PAYMENT

nesting: cookware

williams-sonoma.co
m

https://www.williams-son
oma.com/shop/sale-spe
cial-offer/offers-staub-c
ookware/?utm_source=c
hatgpt.com

AI RESEARCH

+1d 00:56:42

2nd Leg3rd Leg

AI



d hh:mm:ss

path

#Dell #Alienware #laptop #desktop #monitor #inspiron #Aurora #0517

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

DELL
Journey is from Dell.com direct 
perspective 

TYPE

Win
Dell product acquired at Dell.com

DESTINATION

Desktop
Alienware Aurora ACT1250 
Gaming Desktop

TRAVELER

Premium Tech Buyer

SUMMARY

Premium Gamer
Tech-savvy gamer 
explores forums, AI tools, and retailers 
to identify the  new computer setup to 
meet his exact gaming needs

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

Game Machine Journey  DELL  united states   WIN  Gamer Journey 
A Premium Tech Guyer is seeking to upgrade his gaming setup. 

OpenBox Evolution 
He starts out exploring Open-box options, but when he 
can’t find a suitable machine, he explores building his 
gaming machine from scratch. He starts looking at RAM and 
motherboards, but eventually gets stumped by all of his 
preferred parts being out of stock

Monitors & Nesting Sidequests
Tired and frustrated he switches gears to nail down other 
components of his gaming stack first. Launching his 
research for gaming monitors leads him to  Reddit, where a 
post about MSI vs Dell Alienware  (re-)introduces the 
Premium Tech Buyer to the Dell brand. 

Picking his Alienware monitor search back up, finally gets 
him referred into the Dell brand online ecosystem, and we 
see his consideration set shrinking to only Dell/Alienware 
options.

FOBO Final AI Diversion 
He asks privately in ChatGPT, the lines of “where to find 
deals on Dell machines” . The query routes the Premium 
Tech Buyer to a number of 3rd party retailers, including Best 
Buy, Target, and Amazon before eventually taking him home 
all the way:  we see him converting directly at Dell.com. 

Nesting Leaks
To welcome the new machine home and integrate it into his 
life, the Premium Tech Buyer has already strayed to 
BedBathAndBeyond for desk options.  Not a huge surprise, 
given that Dell is not (yet) known for modern-farmhouse 
style gaming tables. 

More surprisingly is, that, about 2 hours after purchasing 
the Dell desktop, he goes to Razer.com to purchase a 
gaming keyboard. Dell wins the gaming machine war but 
loses the gaming accessory battle. 

PRODUCT

1st Leg

first exposure
-8d 08:51:18

google.com

https://www.google.com/
search?q=open+box+ga
ming+pc&rlz=1C1ASVB_e
nUS742US742&oq=open+
box+ga&gs_lcrp=EgZjaHJ
vbWUq…

-8d 07:37:33
open box

bestbuy.com

https://www.bestbuy.c
om/site/searchpage.js
p?browsedCategory=p
cmcat287600050002
&id=REMOVED&qp=co
ndition_facet=Conditi
on~Open-Box…

open box
-8d 08:36:52

microcenter.com

https://www.microcenter.
com/search/search_resu
lts.aspx?sortby=match&f
q=category:Desktop+Co
mputers|106,Valuable+Lin
ks:Open+Box

-8d 06:47:10
mac specs

apple.com

https://www.apple.c
om/shop/buy-mac/
mac-mini/m4-pro

-8d 05:20:16
RAM

pcpartpicker.com

https://pcpartpicker
.com/product/bKV2
FT/silicon-power-xp
ower-zenith-gaming
-32-gb-1-x-32-gb-
ddr5-6000-cl30-m
emory-sp032gxlwu
60afse

PARTS

requirements
-8d 05:49:13

pcgamingwiki.com

https://www.pcgam
ingwiki.com/wiki/Ali
ens_Versus_Predat
or_2

-8d 04:01:08
components query

chatgpt.com

https://chatgpt.com 
*gaming keyboards

-8d 04:00:40
keyboard

rkgamingstore.com

https://rkgamingstor
e.com/products/rk9
6-wireless-hot-swa
ppable-keyboard?ut
m_source=chatgpt.
com

monitors
−1d 21:17:03

reddit.com

https://www.reddit.com/r
/OLED_Gaming/commen
ts/1b1bwwu/msi_mpg_27
1qrx_vs_dell_alienware_
aw2725df/

−1d 21:16:52
nesting

bedbathbeyond.com

https://www.bedbathand
beyond.com/c/home-offi
ce-furniture/desks?t=24
432&featuredproduct=4
3014297&featuredoption
=90102261&ci_sku=4614
6523-000-000&cnc=US
&utm_medium=displayre
t&utm_source=criteo&ut
m…

−0d 14:59:20
FOBO

bestbuy.com

https://www.bestbuy.co
m/site/searchpage.jsp?id
=pcat17071&st=dell-plus-
14-2k-2-in-1-touchscree
n-laptop-amd-ryzen-ai-
5-340-2025-16gb-mem
ory

−0d 00:01:10
add to cart

dell.com

https://www.dell.com/
en-us/shop/desktop-
computers/alienware
-aurora-gaming-desk
top/spd/alienware-au
rora-act1250-gaming
-desktop…

0d 00:00:00
payment

dell.com

https://www.dell.com/
purchase/checkout/co
nfirmation/en-us?Orde
rCorrelationId=1730210
629354265849284361
2765130313176

2nd Leg3rd Leg

−0d 05:39:13
canonical

dell.com

https://www.dell.co
m/en-us/shop/cty/
pdp/spd/dell-dc152
50-laptop/usedc152
50hbtshrck?tfcid=91
049735&dgc=opl&u
tm_source=chatgpt.
com

−0d 14:58:34
FOBO

target.com

/p/dell-precision-556
0-laptop-core-i7-1185
0h-2-5ghz-32gb-512g
b-ssd-15-6-fhd-win11
p64-cam-nvidia-rtx-a
2000-6gb-manufactu
rer-refurbished/

-8d 06:46:47
mac review

youtube.com

https://www.youtube
.com/watch?v=A0on
ppIyHEg

-5d 23:49:59
components 

newegg.com

https://www.newegg.c
om/gigabyte-x870m-
aorus-elite-wifi7-mot
herboards-amd-amd-
x870-am5/p/2MG-00
0K-004G5?srsltid=Af
mBOopO--I0ku_vSyI8
7R1OorFOkmBPNxsv5Y
2dmcsw-zLo749ehsdq

FOBO
−0d 05:40:16

amazon.com

https://www.amazon.com/s
?k=Dell+Inspiron+15+%28i5
+%2F+8GB+%2F+512GB%2
9&crid=1N63IMPH0M1AQ&
sprefix=dell+inspiron+15+i5
+%2F+8gb+%2F+512gb+%2
Caps%2C271&ref=nb_sb_n
oss_2

SEARCH RETAILRETAIL PRODUCT RESEARCHSOCIAL

AI QUERYRETAILSOCIALCART 

LAPTOP CART WINDESKTOPLAPTOP

RETAIL

LAPTOP

−0d 15:00:10
FOBO

chatgpt.com

https//chatgpt.com  
*Dell deals

AI QUERY

AI

−1d 20:39:20
first dell touchpoint

dell.com

https://www.dell.com/e
n-us/search/alienware 
deals 
[referred via 
alienwarearena.com]

DEALS

AI

nesting

bedbathbeyond.com

https://www.bedbathand
beyond.com/c/home-offi
ce-furniture/desks?t=24
432&featuredproduct=4
3014297&featuredoption
=90102261&ci_sku=4614
6523-000-000&cnc=US
&utm_medium=displayre
t&utm_source=criteo&ut
m…

CART 

+0d 02:19:18
nesting/competitor win

razer.com

https://www.razer.co
m/gaming-keyboard
s/razer-huntsman-v
3-pro? > 
razer.com/thank-yo
u

CART 

4th Leg



d hh:mm:ss

path

#sephora #prada #dior #guerlain #beauty #makeup #haircare #foundation #shampoo #jewelery #france #70287dd1-8094-469b-9de5-4cc1021f089d

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Sephora France
Competitors are luxury beauty houses 
and multi-brand retailers

TYPE

Win
Buys Prada Foundation MW45, doubts 
the shade, seeks reassurance, and 
ends up validating her original choice

DESTINATION

Prada Foundation 
Prada Reveal - Fond de Teint Soin 
Rechargeable Tenue 24h Fini Mat 
Nature

TRAVELER

Luxury Self-Care 
Shopper

SUMMARY

Prestige Beauty Journey 
Affluent, multilingual luxury consumer, 
prefers prestige beauty across global 
markets, strong cross-category 
shopper, needs rich product validation, 
color uncertainty drive post-purchase 
doubt

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

self-care journey   SEPHORA   france WIN Self-Care Journey 
Affluent, multilingual luxury shopper explores high-end 
foundations across markets - from Dior to niche beauty - and 
purchases Prada Foundation MW45 on Sephora.fr. 
Post-checkout uncertainty triggers remorse and shade 
validation loops across TikTok and Google

Key Points
This journey reflects the high-end beauty buyer’s decision 
complexity - cross-category exploration, brand loyalty 
mixed with FOBO, and reliance on community-driven 
reviews. Despite second thoughts post-purchase, 
confidence in the color choice returns through 
self-validation and multi-platform research

Initial Trigger
Journey begins with luxury haircare - Calecim Professional - 
reinforcing her trust in scientific luxury brands. Sephora’s 
related product suggestions redirect her to foundation

Consideration Set: Luxury Foundations
Her focus narrows to Prada and Dior foundations, both 
high-prestige. She browses across Sephora, Prada Beauty, 
Dior.com, and Niche Beauty, cross-checking formulas, 
finishes, and hydration claims.

Diversions
Hesitation over shade selection (MW45 vs MW40 vs MN40) 
triggers multiple searches and retailer visits. TikTok, Google, 
and niche retailers provide more helpful comparisons than 
Sephora or Prada’s own pages

Buyer’s Remorse
MW45. Within an hour, she reopens Sephora to cancel, but 
the grace period has expired. She contacts customer service 
and reads FAQ cancellation policies

Validation
Consults TikTok, Google, ChatGPT and review sites - 
including Kuwaiti and Middle Eastern retailers - to confirm 
MW45 is likely the correct tone. Buyers’ remorse eases; no 
return or repurchase follows.

PRODUCT

-4d 22:28:15
endemic exploration

google.com

https://www.google
.com/search?q=littl
e+one+paris

JEWELRY

endemic conversion
-4d 22:34:34

calecimprofessional.com

https://calecimprofessional.
com/checkouts/cn/Z2NwLW
V1cm9wZS13ZXN0MTowMUp
aMzJOU1lWMzdIWkNaS0ZaR
VpIS1NTVg

HAIRCARE

-4d 22:27:01
endemic exploration

littleones.paris

https://littleones.p
aris/collections/col
lection-magnetiqu
e

JEWELRY

-4d 14:33:50
endemic exploration

guerlain.com

https://www.guerlai
n.com/us/en-us/p/
abeille-royale-revit
alizing-fortifying-c
are-shampoo-P061
886.html

SHAMPOO

-4d 14:11:53
endemic gateway

sephora.fr

https://www.sepho
ra.fr/guerlain-abeill
e-royale-cheveux/

SHAMPOO

-4d 14:10:30
exploration

sephora.fr

https://www.sephor
a.fr/recherche/?q=p
rada+beauty

PRADA

-4d 14:07:16
add to cart

sephora.fr

https://www.sephora.fr
/panier/

CART

-3d 19:57:51
FOBO

my-origines.com

https://www.my-o
rigines.com/fr/z1/
marques/prada

BRAND

-2d 21:52:15
heuristics

niche-beauty.com

https://www.niche-bea
uty.com/fr-fr/produits/
chantecaille-future-ski
n-cushion-foundation/
305-464

FOUNDATION

-0d 18:18:02
ranking

sephora.fr

https://www.sephora.fr
/p/dior-forever-hydra-
nude---fond-de-teint
-perfection-naturelle-
-48-h-d-hydratation-
P1000205658.html

DIOR

-0d 18:15:56
canonical review

dior.com

https://www.dior.com/f
r_fr/beauty/products/
dior-forever-nude-bro
nze-Y0000008.html

FOUNDATION

-0d 16:28:15
canonical review

prada-beauty.com

https://www.prada-be
auty.com/makeup/fou
ndation/prada-reveal-
skin-optimizing-found
ation/MPL01637.html?
dwvar_MPL01637_colo
r=LC5

FOUNDATION

-0d 00:06:22
add to cart

sephora.fr

https://www.sephora.fr
/p/prada-reveal---fon
d-de-teint-soin-recha
rgeable-tenue-24h-fini
-mat-naturel-P100545
87.html

PRADA FNDconversion
0d 00:00:00

paypal.com

https://www.paypal.com/
cgi-bin/webscr?cmd=_e
xpress-checkout&userac
tion=commit&token=REM
OVED

PAYMENT

0d 00:50:04
buyers remorse

faq.sephora.fr

https://faq.sephora.fr/
s/article/JE-SOUHAIT
E-ANNULER-MODIFIE
R-MA-COMMANDE-C
OMMENT-FAIRE

CANCEL

0d 00:15:11
nesting

idyl.com

https://idyl.com/
collections/earrin
gs

JEWELRY

0d 00:52:27
buyers remorse

sephora.fr

https://www.sepho
ra.fr/contactez-no
us/

CANCEL

-3d 19:55:36
ranking

conseilscheveux.fr

https://www.conseilsc
heveux.fr/post/test-avi
s-soin-lavant-abeille-r
oyale-guerlain

PRODUCT

0d 00:53:13
ranking

google.com

https://www.google
.com/search?q=pra
da+beuty

QUERY

0d 01:13:22
ranking

chatgpt.com

https://www.chatg
pt.com/?=prada+fo
undation_differenc
e_between_mn40
_and_mw40&mod
el=gpt-4o

QUERY

0d 01:14:06
ranking

tiktok.com

https://www.tiktok.
com/discover/fond
-de-teint-prada-m
n40

SOCIAL

0d 01:14:30
ranking

google.com

https://www.google
.com/search?q=pra
da+foundation++m
w40

QUERY

0d 01:15:32
ranking

kuwait.ounass.com

https://kuwait.ounass.com
/shop-prada-beauty-mw4
0-medium-warm-reveal-s
kin-optimising-foundation
-30ml-for-women-217236
834_242.html

QUERY

PRADA FND

-4d 14:09:33
heuristics

sephora.fr

https://www.sepho
ra.fr/p/prada-revea
l---recharge-fond-
de-teint-soin-tenu
e-24h-fini-mat-nat
urel-P10054588.ht
ml

1st Leg

3rd Leg4th Leg 2nd Leg

AI



d hh:mm:ss

path

#pods #zillow #redfin #walmart #portland #USA # 64f07fdf-4b01-4eb1-8b39-a264ae6d892a

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

Beauty Buyer’s Journey
The K-Drama Fan  is a multilingual consumer in New York 
whose fandom of K-drama and Youtube influencers motivates 
a dive into K-beauty products.

K-Culture as Entry Point
Her journey begins on a YouTube influencer channel about 
life in South Korea, deepens through watching K-drama 
“Queen of Tears”, and activates with star Ko Hyun Jung 
promoting her skincare line on Youtube. 

Consideration Triggered from Google
Before she searches a single product, she browses 
OliveYoung, where she develops her understanding of the 
K-beauty landscape. THE WHOO only enters the 
consideration set through a consequent Google search for 
“korean cushion foundation” that leads to Amazon.

Confusing Content Gap
She visits every page of THE WHOO store on Amazon, but 
the cushion is nowhere to be found. She then goes to 
thewhoo-usa.com and finds neither the products on 
Amazon nor those the brand elevates in its own store. Both 
owned channels fail her. 

The FOBO Frenzy
The K-Drama Fan then spends a day and a half in a FOBO 
loop searching for “korean foundation.” She visits both 
Milktouch and Challans de Paris twice, triggered by 
uncertainty around shade match and product availability 
that THE WHOO brand experience on Amazon did not 
provide.  

Nordstrom Closes in Under 10 Minutes
The sharpest signal in the journey happens at Nordstrom, 
where she makes a makeup buy in under 10 minutes with no 
research, no competitor checks, and no hesitation. The 
same buyer who spent 5 days on Amazon to no avail 
needed only 9 minutes on Nordstrom. 

POV

THE WHOO
Competitors are other Korean 
cosmetics brands & retailers, plus 
other major makeup retailers.

TYPE

Loss
Product acquired at Nordstrom

DESTINATION

Cosmetics 
Foundation, powder or eye makeup

TRAVELER

K-Drama Fan
Female, 33
NY, USA

SUMMARY

K-Drama Conversion 
NYC consumer discovers Korean 
beauty through K-drama and Youtube 
beauty influencer content

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

cosmetics journey   THE WHOO   united states LOSS

1st Leg: cultural trigger

CATEGORY

-0d 18:17:02
FOBO

amazon.com

https://www.ama
zon.com/s?k=kor
ean+Powder+Fou
ndation     -> 
https://www.ama
zon.com/MILKTO
UCH-Foundation
-Lightweight-Lon
gwear-Waterpro
of/dp/B0FJRRM9
DP/

COMPETITOR

-4d 05:38:15
immersion

kisskh.do

https://kisskh.do/D
rama/Queen-of-T
ears/Episode-15?

SOCIAL

-1d 10:06:49
category explore

oliveyoung.com

https://global.olivey
oung.com/product/
detail?prdtNo=GA23
0619241

STORE

-1d 10:01:42
google > amazon

google.com

https://www.google.co
m/search?q=korean+cu
shion+foundation → 
https://www.amazon.co
m/s?field-keywords=go
ld+cushion+foundation

2026.03.31
17:38:37 UTC

SEARCH

-5d 04:35:02
first exposure

youtube.com

https://www.youtube.
com/@PolinaSaltyko
va09/videos

SOCIAL

-1d 10:15:46
beauty trigger

youtube.com

https://www.youtube.com
/shorts/vLAR93RlvyI

SOCIAL

-1d 09:56:09
1st brand touchpoint

amazon.com

https://www.amazon.c
om/History-Radiant-E
ssence-Protection-Cu
shion/dp/B0D66L1SW
N/

PRODUCT

-1d 09:55:27
whoo > brand exploration

amazon/thewhoo

https://www.amazo
n.com/stores/THEW
HOO/page/7BACA9
08-3CA2-4212-A13
5-EE70F5168EDA

STORE

-1d 09:55:16
collection browse

amazon/thewhoo

https://www.amazon.c
om/stores/page/5D1C
31A5-433D-44C4-B7
02-D05760CCF40E?             
(timeless 
masterpieces)

CATEGORY

-1d 09:50:07
canonical review

thewhoousa.com

https://thewhoo-u
sa.com/?utm_sour
ce=google-search

STORE

-1d 9:21:03

amazon.com

https://www.amazon.
com/History-Radiant
-Essence-Protection
-Cushion/dp/B0D66L
1SWN/ref=sr_1_8
->
https://www.amazon.
com/cart/add-to-car
t/ref=dp

CART

-1d 05:27:13
FOBO research

google.com

https://www.google
.com/search?q=The
+History+Of+Whoo
+Radiant+Essence+
UV+Protection+No.
23+Cushion+color

PRODUCT

collection browse

https://www.amaz
on.com/stores/pag
e/09A8A27A-D57
9-44BC-B556-6B
8CB2BBC4E3 (gift 
sets)

CATEGORY

amazon/thewhoo

-1d 09:55:05

https://www.amazon.c
om/stores/page/0FBB
8AC9-716C-4DB0-AE
57-611AC91C579D             
(bestsellers)

collection browse

amazon/thewhoo

CATEGORY

-0d 18:16:00
return to brand

amazon.com

korean+Powder+Foundat
ion                    > 
https://www.amazon.co
m/History-Luxury-Korea
n-Makeup-Gongjinhyang
/dp/B0FFKVN1PT      
(WHOO Powder 1)

PRODUCT

FOBO
-0d 18:08:57

amazon.com

https://www.a
mazon.com/MI
LKTOUCH-Fou
ndation-Light
weight-Longw
ear-Waterpro
of/dp/B0FJRR
M9DP/ref=sr_1
_2?

COMPETITOR

-0d 00:15:08
ranking whoo 

amazon.com

https://www.a
mazon.com/His
tory-Whoo-Go
ngjinhyang-Mo
isture-Foundat
ion/dp…#custo
merReviews   

REVIEW

0d 00:00:00
FOBO

amazon.com

https://www.amazo
n.com/CHALLANS-L
UMIN%C3%81RE-Fo
undation-Imperfecti
ons-Long-Lasting/d
p/B0CBTT1N93

COMPETITOR

add to cart+payment
0d 00:00:00

nordstrom.com

https://www.nordstrom.c
om/brands/chanel--1023/
beauty/makeup?breadcru
mb=Home/Brands/CHANE
L--1023/Beauty/Makeup 
-> 
https://www.nordstrom.c
om/checkout/

LOSS

+1d 03:15:09
makeup search

nordstrom.com

PRODUCT

https://www.nordstro
m.com/browse/beaut
y/makeup/eyes?brea
dcrumb=Home/Beaut
y/Makeup/Eyes&origi
n=topnav

-0d 00:00:29
FOBO

-1d 09:54:43

amazon.com

COMPETITOR

korean+Powder+
Foundation          
>
https://www.ama
zon.com/CHALLA
NS-EXCELLENCE
-Foundation-Perf
ecting-Imperfecti
ons/

3rd Leg: FOBO Loop

add to cart

2nd Leg: Brand Explore

4th Leg: Conversion



d hh:mm:ss

path

#vinted #perfume #guerlain #louboutin #dior #ParfumsdeMarly #YSL #france #5dc2f79c-9363-422c-a11a-ed4ee32aa869 #5dc2f79c-9363-422c-a11a-ed4ee32aa869

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

VINTED
competitors are other new and 
preloved retailers or marketplaces

TYPE

Win
Product acquired at vinted.fr

DESTINATION

Perfume
Pegasus Exclusif 
Parfums de Marly for men

TRAVELER

Parfum Connoisseur

SUMMARY

Collector 
Luxury-seeking, collector mindset. 
Uses AI, community groups, and 
reviews for guidance. Strong FOBO 
behavior before commitment

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

perfume journey   VINTED   france WIN Key Points
The journey is multi-staged, with interruptions and diversions 
reflecting an enthusiast’s discerning approach. Early exploration 
involves AI assistance and niche retail, while intent crystallizes 
on second-hand platforms (Vinted) where rare, discontinued, or 
collector fragrances are more likely to be found. Multiple FOBO 
loops highlight indecision, yet the eventual convergence on 
Parfums de Marly Pegasus Exclusif demonstrates the balance of 
aspiration, validation, and affordability.

Initial Trigger
ChatGPT suggests luxury classics - user checks Guerlain at 
Parfum Jungle but halts. Facebook fragrance group 
reignites search.

Exploration & FOBO
In intent mode, the user explores Vinted listings, targeting 
niche and non-current-season items. He evaluates a rotating 
set of luxurious brands: Louboutin, Bruijin, niche Emirati 
fragrances. FOBO cycles cause repeated returns to Vinted’s 
product and category pages, refining his consideration set 
through exploration and comparison. Additional searches 
include colognes, Dior, YSL, and even Lacoste tennis apparel 
inspired by Arthur Fils, underscoring the breadth of his luxury 
interests.

Validation & Social Proof
Community discussions and secondary reviews bolster 
confidence. CheckFresh confirms freshness data on 
perfumes like de Marly, while Fragrantica provides depth and 
cultural validation as a trusted fragrance authority.

Final Contraction & Commitment
The user narrows to Parfums de Marly fragrances, 
specifically “Pegasus Exclusif.” Before committing, he checks 
product longevity and usability (to avoid collector-only 
items) and validates with Fragrantica. With confidence 
secured, he proceeds to conversion on Vinted.fr, completing 
the purchase.

1st Leg

CATEGORY

-0d 00:57:22
FOBO

reddit.com

https://www.redd
it.com/r/newfragr
ances/

SOCIAL

-1d 03:25:16
review

parfumjungle.com

https://parfumjung
le.com/products/g
uerlain-habit-roug
e-lextrait?utm_so
urce=chatgpt.com

PRODUCT

-0d 02:46:19
heuristics

vinted.fr

https://www.vinted.f
r/catalog?search_te
xt=louboutin&catalo
g[]=145

BRAND

-0d 02:45:34
heuristics

vinted.fr

https://www.vinted.fr/c
atalog?search_text=br
uijn&catalog[]=145

BRAND

-1d 03:25:42
first exposure

chatgpt.com

https://chatgpt.co
m/c/688b8fca-f78
8-8326-9a59-507
8041e0162

AI QUERY

-0d 03:11:07
exploration

facebook.com

https://www.facebook.co
m/groups/243757534637
9126/?multi_permalinks=
3551512058318777&notif_
id=1754063832343901&n
otif_t=group_activity&ref
=notif

SOCIAL

-0d 02:45:30
heuristics

vinted.fr

tps://www.vinted.fr/cat
alog?search_text=nich
e 
emarati&search_id=16
833124663&order=new
est_first

BRAND

-0d 02:44:29
exploration

facebook.com

https://www.facebo
ok.com/groups/243
7575346379126/?m
ulti_permalinks=35
51531041650212&no
tif_id=17540651827
50431&notif_t=grou
p_activity&ref=notif

SOCIAL

-0d 02:17:40
heuristics

vinted.fr

https://www.vinte
d.fr/catalog?searc
h_text=niche 
emarati&search_i
d=16833124663&o
rder=newest_first

PRODUCT

-0d 01:17:23
FOBO

vinted.fr

https://www.vinte
d.fr/catalog?time=1
754070884&searc
h_id=23173332815
&catalog[]=145&or
der=newest_first&
catalog_from=0&
page=1

CATEGORY

-0d 01:13:54
FOBO

vinted.fr

https://www.vint
ed.fr/items/6792
688793-dior-ho
mme-original?re
ferrer=catalog

PRODUCT

-0d 01:09:46
FOBO

vinted.fr

https://www.vinted.
fr/items/679272148
7-yves-saint-laure
nt-myslf-parfum-o
riginal?referrer=cat
alog

PRODUCT

add to cart
-0d 01:58:51

https://www.vinted
.fr/items/6330934
655-pegasus-excl
usif-parfums-de-
marly-125ml?referr
er=catalog

CART

vinted.fr

-0d 02:00:50
exploration

vinted.fr

https://www.vinted
.fr/catalog/145-aft
ershave-and-colo
gne

CATEGORY

-0d 00:53:51
exploration

vinted.fr

https://www.vinted
.fr/catalog/145-aft
ershave-and-colo
gne?time=1754072
297

CATEGORY

review
-0d 00:05:50

checkfresh.com

https://www.checkfre
sh.com/parfums-de-
marly.html

REVIEW

-0d 00:05:31
ranking 

vinted.fr

https://www.vinted.fr/catalog?
time=1754070887&search_id
=25314412840&catalog[]=145
&order=newest_first&page=1
&search_text=pegasus 
exclusif

PRODUCT

-0d 00:04:50
ranking

fragrantica.com

https://www.fragr
antica.com/perfu
me/Parfums-de-
Marly/Pegasus-E
xclusif-63100.ht
ml

PRODUCT

conversion
0 00:00:00

vinted.fr

https://www.vinted.fr/che
ckout?purchase_id=gBW
LvYgMuxcA34JA8HQ_o&
order_id=14803943925&
order_type=transaction

PAYMENT

2nd Leg

AI



d hh:mm:ss

path

#ozempic #wegovy #zepbound #mounjaro #hims #weightloss #obesity #b9d7dc89-305b-4138-96e6-a6941394af0c

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Wegovy/ Novocare
Journey point of view is from Wegovy’s 
brand perspective. Competitors are 
other brands and compounders 

TYPE

Win
Transformation Intender enrolled for 
Wegovy treatment via Novocare.com 
despite prolonged engagement with 
competitors

DESTINATION

GLP-1
Wegovy/ Novocare Sign Up

TRAVELER

Health Transformation 
Intender 

SUMMARY

Weight-Loss Stack
A man who has been struggling with 
obesity is finally adding GLP-1 to his 
transformational stack

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

weight-loss journey   Wegovy/Novocare   united states WIN Key Points 
The Transformation Intender orders an sphygmomanometer 
(with an XXL cuff), and looks up parts to fix up his treadmill. He 
knows he has been here before, but this time he will go all the 
way with the support of the GLP-1 community on Reddit & 
TikTok and Wegovy added to his wellness stack

Real Results
BEFORE/AFTER is a common search motion across social, 
search and AI. Transformation Explorers want to see real 
examples of the changes it brought to real people. This 
search is often refined by ‘brand/compound’ or a ‘celebrity’ 
modifier. The latter is not driven by gossip, but trust: the 
public has an established baseline in the candid public 
record of celebrities’ appearance BEFORE

>>The Transformation Intender does not trust the brands’ 
polished marketing content, but looks for authentique UCG 
video stories on TikTok, Reddit and YouTube

Warnings & Precautions
As Transformation Explorers become Intenders they are 
quickly exposed to the different brands and compounds/ers. 
They rarely worry about or rank efficacy - it is assumed.  The 
differentiation occurs on topics of side-effects and on the 
how-to application

>>Efficacy Parity is assumed. Intenders establish heuristic 
differentiation based  on ease-of-use and warnings

FOBO
Once the Transformation Intender has contracted the 
consideration set, they looks for the most convenient way to 
start the treatment. Exploring brand specific Cost Savings 
(including insurance coverage) and Telehealth Prescriptions 
option go hand in hand in this stage

>>Brands risk losing the intender in the FOBO stage when 
Savings and Prescription are not clearly at parity and easily 
found, i.e., any search for ‘Wegovy Savings’ will surface 
‘Ozempic Savings’ front and center 

1st Leg

-3d 18:16:44.
heuristics

hims.com

[10m on page]
https://www.him
s.com/lp/wl-star
t-hims-glp1-inje
ctions-compoun
ded-semalgutid
e

INTAKE

conversion
0d 00:00:00

https://bsp.novoca
re.com/wegovy/s/r
egistration/results
?condition=obesit
y&product=wegov
y

ENROLLMENT

novocare.com

HEALTHCARE

-00d 00:07:23
FOBO

https://www.perpl
exity.ai/search/ho
w-much-is-ozem
pic-through-me-P
gpFzZ_kQXaTaOL8
oEaebA

COST

-00d 00:56:19
heuristics

tiktok.com

https://www.tiktok.
com/search/video
?lang=en&q=wego
vy results

RESULTS

-00d 01:04:40
heuristics

youtube.com

https://www.youtu
be.com/results?se
arch_query=tirzep
atide+vs+semaglut
ide+side+effects

WARNINGS

-00d 01:00:34
heuristics

reddit.fr

https://www.reddit.
com/r/tirzepatidec
ompound/search/?
q=dry+eyes

ISSUES

-00d 00:57:46
savings

wegovy.com

https://www.wegov
y.com/coverage-an
d-savings/check-y
our-cost-and-cov
erage.html

PRODUCT

COST

-12d 21:32:10
food trigger

pizzapit

https://pizzapit.we
border.net/Confir
m/ThankYou

FOOD ORDER

-12d 21:10:14
health

uhc.com

https://www.health
safe-id.com/rt/logi
n?

HEALTHCARE

-8d 16:41:39
health

amazon.com

https://www.amaz
on.com/s?k=bp+m
achine+with+xx+lar
ge+cuff

BP MONITOR

-6d 20:25:30
body

bing.com

https://www.bing.co
m/search?q=Fit+Nat
ion+Slimline+Tread
mill+Replace+Remot
e+Control

TREADMILL

-5d 20:40:48
habit

pizzahut.com

https://www.pizzah
ut.com/deals/MEA
L505TT

FOOD ORDER

4th Leg
-05d 20:00:50
before/after

youtube.com

https://www.youtu
be.com/results?se
arch_query=glp-1+
weight+loss+befor
e+and+after+men

RESULTS

-3d 21:40:30.
habit

msn.com

www.msn.com/en-
us/foodanddrink/f
oodnews/trader-jo
e-s-is-coming-for
-mcdonald-s-with
-its-latest-freezer
-find/

FOOD CONTENT

5th Leg
-3d 20:17:15.
msn.com trigger

bing.com

https://www.bing.c
om/search?q=him
s+for+men

SEARCH

NO ORDER

+0d 05:08:58
habit

pizzahut.com

https://www.pizz
ahut.com/menu/
pizza

-3d 08:05:38.
heuristics

bing.com

https://www.bing
.com/search?q=
Hims+for+men+c
ost

COST

-0d 01:06:19.
ranking

bestweightloss

https://bestweig
htlossmeds.io/ze
pbound_USA_D
_ENG.html

AFFILIATE

-00d 00:44:29
heuristics

youtube.com

https://www.youtub
e.com/results?searc
h_query=how+to+in
ject+wegovy

HOW TO

-0d 00:35:59.
FOBO

bing.com

www.bing.com/s
earch?q=zepbou
nd.lilly.com/cove

rage-savings

COST

perplexity.ai

-00d 00:15:16
FOBO

goodrx.com

https://www.goodr
x.com/conditions/
weight-loss/glp-1-i
nsurance-coverag
e?

COST

-00d 00:13:54
FOBO

reddit.fr

https://www.redd
it.com/r/tirzepati
decompound/sea
rch/?q=telehealth
+options

CONVENIENCE

FOBO
+3d 02:35:46

ro.com

https://ro.co/lp/wei
ght-loss/quiz/check
er-path/?utm_cam
paign=458224489

GLP RANGE

-00d 00:17:40
heuristics

youtube.com

https://www.yout
ube.com/results?
search_query=h
ow+to+give+your
self+wegovy+sho
t

HOW TO

FOBO
+3d 02:40:34

hims.com

https://www.hims.co
m/g/i/wm/range-of-
glp-products

GLP RANGE

AI

2nd Leg 3rd Leg

6th Leg

post conversion



d hh:mm:ss

path

#homedepot #lowes #acehardware #amazon #walmart #homeimprovment #diy #powertools #rotarytools #ryobi #dremel #makita #USA #5dc2f79c-9363-422c-a11a-ed4ee32aa869

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Home Depot
Competitors are other retailers 

TYPE

Win
Product acquired at homedepot.com

DESTINATION

Rotary Tool
4300 Series 1.8 Amp Variable Speed 
Corded Rotary Tool Kit with Flex Shaft 
Rotary Tool Attachment

TRAVELER

DIY Hobbyist 

SUMMARY

Delayed Purchase
Hobbyist builder, upgrading skills and 
tools, Project-driven motivation, Strong 
brand anchor: “Dremel” = rotary tool, 
Price/bundle sensitivity with FOBO 
diversions

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

power tool journey   HOME DEPOT   united states WIN DIY Power-Tool Journey
Hobbyist builder upgrades his toolkit while planning a DIY porch 
swing. Initial inspiration leads to exploration of artisan options, 
but the journey culminates with confidence in HomeDepot, 
where he purchases both the rotary tool and miter saw.

Key Points
The journey blends aspiration, tool research, and FOBO loops 
across retailers. Dremel becomes the anchor brand for “rotary 
tools,” while price checks, bundles, and flex-shaft comparisons 
shape the final decision.

Initial Trigger
Blueprint discovery on 3D Warehouse sparks the idea. 
ChatGPT and Etsy provide inspiration, showing DIY is 
feasible. The user commits to building and starts identifying 
required tools.

Tool Exploration
Searches for “Dremel” instead of “rotary tool.” Evaluates Ace, 
Lowes, Aldi (Ferrex), and Amazon listings. Flex-shaft 
availability becomes a key differentiator. Ryobi, WEN, and 
Dremel compete directly for attention.

FOBO Loops
Searches for “Dremel” instead of “rotary tool.” Evaluates Ace, 
Lowes, Aldi (Ferrex), and Amazon listings. Flex-shaft 
availability becomes a key differentiator. Ryobi, WEN, and 
Dremel compete directly for attention.

Multi-Cart Validtation
Adds Dremel 4300 to carts at both Lowes and HomeDepot. 
Investigates accessory kits and parallel tools (leaf blowers). 
Final confidence built by reviewing HomeDepot’s Dremel 
4300 product page.

Conversion 
Commits at HomeDepot checkout for the Dremel 4300. 
Immediately expands purchase to include a miter saw after 
researching sliding vs. compound models via Google, 
YouTube, and Dewalt pages. HomeDepot captures the 
complete toolkit purchase.

-0d 03:38:32
1st leg

first exposure

3dwarehouse.sketchup.com

https://3dwarehouse.sketc
hup.com/model/17152cbad
04c939e43bf3cc9ecf33ae/
Pine-Porch-Swing

INTEREST

-0d 03:38:28
exploration

chatgpt.com

https://chatgpt.co
m/?model=auto

AI QUERY

-0d 03:38:13
exploration

etsy.com

https://www.etsy.
com/listing/94362
3043/fifthroom-5
3-treated-pine-fa
nback-porch

INTEREST

-0d 01:22:15
exploration

acehardware.com

https://www.aceh
ardware.com/dep
artments/tools/dr
emel-tools?query
=dremel

QUERY

heuristics
-0d 01:20:32

google.com

https://www.googl
e.com/search?q=d
remel

QUERY

heuristics
-0d 01:19:08

google.com

https://www.goog
le.com/search?q=
aldi+dremel+tool

QUERY

-0d 01:19:06
exploration

shop.aldi.us

https://shop.aldi.
us/store/aldi/pro
ducts/61508923
-12v-cordless-ro
tary-tool

REFERRAL

-0d 01:19:03
review

homedepot.com

https://www.home
depot.com/p/WEN
-Rotary-Tool-Kit-
with-Flex-Shaft-2
305/203604481

BRAND

-0d 01:18:04
FOBO

joinhoney.com

https://www.joinh
oney.com/p/09de
313f-2274-446b-a
63b-65884940f14
8

PROMOTIONS

heuristics
-0d 01:03:36

ryobitools.com

https://www.ryobitools.c
om/collections/rotary?sr
sltid=AfmBOopwgVSKh3
UQeIs_eR9aPqUhQ5yCSg
KuG_nmOIegRSidRUKVr_
9s

PRODUCT

-0d 01:02:24
FOBO

amazon.com

https://www.amaz
on.com/Ryobi18V-
ONE-ROTARY-TO
OL-STATION/dp/B
0BJC4CW55?gQT
=1

PRODUCT

-0d 01:00:47
ranking

chatgpt.com

"[hypothetical] 
chatGPT query 
'best rotary tool 
with flexible shaft' 
returns 
- Foredom SR, 
- Wen 2305
- Dremel 4300 "

AI QUERY

-0d 00:59:06
FOBO

amazon.com

https://www.amaz
on.com/s?k=Drem
el+4300-5%2F40
+High+Performanc
e&i=tools

PRODUCT

-0d 00:58:01
FOBO

walmart.com

https://www.walm
art.com/search?q
=Dremel+4300-5/
40+High+Performa
nce

PRODUCT

-0d 00:57:57
FOBO

google.com

https://www.google.c
om/search?q=Dremel
+4300-5/40+High+Pe
rformance&oq=Dreme
l+4300-5/40+High+P
erformance

PRODUCT

canonical 
review

-0d 00:56:04

shop.dremel.com

https://shop.drem
el.com/products/d
remel-4300-9-64
-variable-speed-r
otary-tool

PRODUCT

ranking
-0d 00:54:54

homedepot.com

https://www.homedepot.
com/p/Dremel-4300-Se
ries-1-8-Amp-Variable-
Speed-Corded-Rotary-T
ool-Kit-with-Mounted-Li
ght-64-Accessories-9-
Attachments-and-Case
-4300-9-64/30058829
7

PRODUCT

FOBO
-0d 00:37:51

lowes.com

https://www.lowes
.com/cart

CART

heuristics
-0d 01:20:23

add to cart
-0d 00:32:59

homedepot.com

https://www.home
depot.com/cart

CART

lowes.com

https://www.lowes.com/
collections/Dremel-430
0-Corded-Variable-Sp
eed-Rotary-Tool-with-
5-Attachments-and-40
-Accessories-Flex-Shaf
t-Attachment/GR_5716

REFERRAL

conversion
0d 00:00:00

homedepot.com

https://www.homedep
ot.com/order-confirm
ation/?cartId=HA10018
1408833&orderId=WG
95243934

CONTENT PRODUCT

nesting
0d 00:00:23

homedepot.com

https://www.home
depot.com/b/Tool
s-Power-Tools-Sa
ws-Miter-Saws/D
EWALT/Sliding/N-
5yc1vZc2d7Z4j2Z1z
0z9si

PRODUCT

nesting
0d 23:50:38

google.com

https://www.goo
gle.com/search?
q=miter+saw+sli
ding+vs+compou
nd

QUERY

nesting
0d 23:51:13

thehandymansdaughter.com

https://www.theha
ndymansdaughter.
com/sliding-vs-no
n-sliding-miter-sa
w/

SOCIAL

nesting
1d 00:21:59

homedepot.com

https://www.homedepo
t.com/p/Makita-15-Am
p-10-in-Dual-Bevel-Sli
ding-Compound-Miter-
Saw-with-Laser-LS1019
L/302717166

PRODUCT

2nd leg

AI



d hh:mm:ss

path

#SAAS #B2B #Salesforce #SFDOTCOM #crm #free-crm #hubspot #zoho #tableau #whyzer #e2069e4a-68a4-4e6d-bf18-561e0a318241

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Salesforce
Competitors are other SAAS B2B 
companies offering CRM solutions 
such as Hubspot and Zoho

TYPE

Win
Traveler completed Free-CRM Signup 
Form at Salesforce.com

DESTINATION

Salesforce Free CRM Trial
Free Slack Workspace 
Sales, Service, and Email Marketing

TRAVELER

Sales Exec 

SUMMARY

Trial Trigger
The free, low pressure trial is all it took, 
slight delay, no real diversion

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

SAAS journey   SALESFORCE   united states WIN SAAS Sign-Up Journey
We follow a Sales Exec who is  Head of Enterprise Sales in a mid 
sized analytics startup looking to level up his salesforce by 
upgrading the company sales stack to include the Salesforce 
CRM. 

Solving problems and beating the competition is in his DNA: 
when he books vacations he makes sure the hotels have 
casinos, ideally with a poker room. His brain knows not how to 
idle, instead he solves crosswords for fun. He stays is connected 
in the enterprise seller community and keeps a close eye on 
anything that can help him and his team win, that is why, he 
explores AI tooling by trialing apps and reading ebooks.

LinkedIn Feed
Not that the Sales Exec is not aware of Salesforce, but he 
might not have been able to kick loose the budget for yet 
another tool in the companies stack. Something about 
Salesforce Free-CRM pops up in his LinkedIn feed, most 
likely a paid ad or a humble braggy comment. No money 
down makes trialing much easier, he wonders how it 
compares Hubspot and Zoho.

Message Reinforcement
Common in Journeys is that travelers need second party 
validation to make them comfortable with their conversion 
decision. In this case an email from SalesforceBen.com, a 
platform dedicated to Salesforce content, is taking up that 
role. “CRM Giant [Salesforce] offers no cost package to 
compete with Hubspot and Zoho” helped convince the Sales 
Exec to click the LinkedIn content.

Full Stack
As extensive Salesforce’s offerings are, most users run a 
stack of varied products. Businesses prefer the 
best-in-class solution for each component instead of a 
mixed quality one-stop shop. In addition, his full stack goes 
beyond administrative tools, but includes community 
networks - linkedin.com/company/enterprise-sellers/ - and 
seller intelligence solutions such as app.whyzer.ai/ .

-2d 03:34:57
account research

crunchbase.com

https://www.crunch
base.com/organizati
on/siftwell-analytics
-inc

SALES INTEL

1st Leg
-2d 03:32:03
seller community

linkedin.com

https://www.linke
din.com/compan
y/enterprise-sell
ers/

ENT.SELLERS

-1d 01:32:03
email marketing

salesforceBen.com

https://www.salesforc
eben.com/get-salesfo
rce-for-free-crm-gian
t-offers-no-cost-pac
kage-to-compete-wit
h-hubspot-and-zoho/
?utm_source=newslet
ter

-1d 01:25:50
business trip

google.com

https://www.google.c
om/search?q=does+r
esort+world+nyc+hav
e+a+poker+room

TRAVEL

0d 00:00:00
conversion

salesforce.com

https://www.salesforce.c
om/form/signup/conf/as
yncconf/

SIGNUPSETUP

+0d 00:00:21
admin console

salesforce.com

https://saas-velocity-
280.my.salesforce.co
m/_nc_external/identi
ty/ui/login/AdminNew
UserPasswordInterstiti
al

+1d 05:45:13
stack integration

salesforce.com

https://saas-velocity-2
80.lightning.force.com/

biz books
+1d 05:48:44

kindle.amazon.com

https://www.amaz
on.com/Play-Be-Pl
ayed-Win-AI-ebo
ok/dp/B0FXDSYZ
WP

-1d 01:55:56
inbox

gmail.com

https://mail.google.
com/mail/u/0/

EMAIL

2nd Leg

-0d 00:01:44
social feed

linkedin.com

https://www.linkedin.c
om/feed/

3rd Leg

-1d 01:55:56
social feed

facebook.com

https://www.faceb
ook.com/

SOCIAL

4th Leg

crossword
+1d 21:02:34

latimes.com

https://www.latime
s.com/games/daily
-crossword

account research
+1d 21:05:14

whyzer.ai

https://app.whyzer
.ai/

AI

stack research
+1d 21:02:34

tableau.com

https://www.tablea
u.com/products/ta
bleau-next

seller community
+1d 19:42:52

strategic-sellers

https://strategic-s
ellers.disco.co/

crossword
+1d 19:42:02

washingtonpost.com

https://www.washi
ngtonpost.com/ga
mes/crossword/

SETUP

-0d 00:00:57
free-crm

salesforce.com

https://www.salesforc
e.com/form/signup/fre
e-crm/

AI

ADOPˇION

AI eBOOK

PROCIAL

PUZZLE SALES INTEL ANALYTICSENT.SELLERSPUZZLE

CONTENT



d hh:mm:ss

path

#Expedia #Korea #Busan #FourSeasons #Hyatt #Seoul #railninja #klook #Marriot #booking.com #0604

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Hotel Booking
Hotel family vacation booking for 2 
weeks in Asia

TYPE

WIN
Travels member sites and AI route user 
to multiple competitor offerings before 
booking 

DESTINATION

EXPEDIA.COM
Multi-destination trip in S. Korea, 
including Busan, Hanok and Seoul 

TRAVELER

White Lotus Fan

SUMMARY
Triggered by a luxury fantasy resort on 
TV, traveler searches for a more 
realistic family vacation itinerary in 
South Korea using AI, Youtube and 
activities sites like Klook.

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

Hotel Journey   EXPEDIA   united states WIN Traveler Journey 
While watching the HBO show “White Lotus,” this fan is 
travel-triggered by the luxury resort depictions in season 3. The 
cost of the Thailand resort fantasies quickly pivots him to a 
more pragmatic, family-focused destination. He begins 
searching luxury hotels in South Korea..

AI Steers Early On
The Traveler dives into hotel research, where ChatGPT 
routes him to Four Seasons, then Hyatt Seoul and Hyatt 
Busan in a single session – where Busan presents another 
destination option. He resumes hotel search a day later 
with marriott, also driven by ChatGPT.

The Trip Expands
The Traveler starts researching activities and tours in and 
around Seoul via Klook, where he discovers historic temple 
and limestone cave destination Danyang and traditional 
Korean architecture village Hanok. Considering 
transportation options,  YouTube’s enticing videos of the 
country’s new bullet train pulls him toward Busan further 
south again; and a Google query confirms Busan is worth 
the trip. 

Anchoring in Busan
After days of multi-leg trip research, The Traveler finds 
himself in need of some solid anchoring to make the trip 
real. Instead of Seoul though, he now sets his eyes on 
Busan first.

Post-Conversion Anxiety
Though he books a local HLB Hotel in Busan through 
Expedia, The Traveler is not entirely at peace with his 
decision and spends 30 min checking the Busan hotel 
support page, Booking.com, and the Expedia help center.

Nesting
After hours of comparing bullet train tickets on rail.ninja, 
he books a car rental on Way.com.  The trip assembles 
itself across a dozen platforms, but Expedia is only one of 
them..

1st Leg

-4d 05:09:05
AI > hotel

hyatt.com 

https://www.hya
tt.com/park-hya
tt/en-US/selph-
park-hyatt-seo
ul?src=corp_lcl
b_google_seo_
selph&utm_med
ium=organic&ut
m_campaign=lm
r&utm_source=
chatgpt.com

HOTEL-seoul

nesting
+0d 01:35:52

https://www.klook.
com/activity/3906
6-muslim-special
-day-tour-seoul/?
spm=SearchResult.
SearchResult_LIST
&clickId=REMOVE
D

ACTIVITIES

klook.com

HEALTHCARE

+0d 00:52:33
nesting

https://www.googl
e.com/search?q=
what+to+see+in+
busan+in+2+days
&sca_esv=ddb777
6553fb21fe&rlz=1C
1GCEU_enUS1002
US1002&biw=1366
&bih=599&sxsrf=A
NbL…

COST

-3d 02:15:30
ranking

google.com

https://www.googl
e.com/search?q=is
+busan+worth+vi
siting&rlz=1C1GCE
U_enUS1002US100
2&oq=is+busan+w
orth+it

RESULTS

-3d 02:54:18
seoul activities

klook.com

https://www.klook.
com/en-US/activit
y/89419-danyang
-one-day-tour-fr
om-seoul/?spm…

ANCHORING

-3d 02:53:25
 hanok activities

klook.com

https://www.klook.
com/en-US/activit
y/88165-seoul-ma
in-attraction-tou
r/

ANCHORING

-3d 02:47:26
busan activities

youtube.com

https://www.youtu
be.com/watch?v=R
YizENjcNzI

SOCIAL

ACTIVITIES

-4d 6:28:26
first exposure

google via HBO

https://www.google.com
/search?q=where+was+
white+lotus+thailand+fil
med&oq=where+was+w
hite+lotus+thailand+film
ed&gs_lcrp=EgZjaHJvb
WUyBggAEEUYOdIBCDU
3OTdqMGoxqAIAsAIA

 SEARCH

-4d 06:28:17
category

fourseasons.com

https://www.fours
easons.com/kohsa
mui/

HOTEL

-4d 06:21:03
ranking

reddit.com

https://www.reddit
.com/r/kohsamui/c
omments/1jmxwgd
/help_choosing_h
oneymoon_hotel
_in_koh_samui/

SOCIAL

-4d 05:41:49
exploration

costcotravel.com

https://www.costco
travel.com/h=2001

CATEGORY

-4d 05:30:55
competitor

kayak.com

https://www.kayak.
com/flights/LAX-I
CN/2026-03-20/2
026-03-27/3adult
s/1students/childre
n-17?fs=fdDir=false
&ucs=1kcxk1g

FLIGHTS

-4d 05:15:51
canonical

hyatt.com

https://www.hyatt.
com/member/sign
-in?returnUrl=http
s://www.hyatt.com
/shop/rooms/cxrrn
/RGSK/MYHIGO?ro
oms=2&adults…

HOTEL

-4d 05:13:00
hotel query

chatgpt.com

https://chatgpt.com 
*seoul hotels

AI QUERY

-4d 05:11:46
AI > hotel

fourseasons.com

https://www.fours
easons.com/seoul
/?utm_medium=or
ganicsearch&utm…

HOTEL

ANCHORING

+2d  15:36:56
nesting

rail.ninja

https://rail.ninja/t
rains/order/time
table

-4d 05:07:24
AI > hotel

hyatt.com

https://www.hya
tt.com/park-hya
tt/en-US/busph-
park-hyatt-bus
an

HOTEL-busan

-3d 03:25:05
AI > hotel

marriott.com

https://www.marrio
tt.com/en-us/hotel
s/selfd-four-point
s-josun-seoul-my
eongdong/overview
/?scid=f2ae0541-12
79-4f24-b197-a97
9c79310b0&utm_s
ource=chatgpt.com

      HOTEL

-0d 00:15:128
AI > competitor

chatgpt.com

https://www.googl
e.com/search?q=h
otel+hlb+busan&r
lz=1C1GCEU_enUS1
002US1002&oq=h
otel+hl&gs_lcrp=E
gZ…

HOTEL QUERY
0d 00:00:00

hotel conversion

expedia.com

https://www.expe
dia.com/checkout
/confirmation/-9
223371999096213

777?sessionId

      WIN

google.com

+0d 00:21:33
FOBO

booking.com

https://www.booki
ng.com/searchres
ults.html?&dest_t
ype=city&dest_id
=-713900&aid=RE
MOVED&checkin=
2026-03-26&che
ckout=2026-03-2
7&group_adults

COMPETITOR

+0d 00:52:30
anxiety

expedia.com

https://www.expe
dia.com/helpcen
ter/?articleId=401
04

SUPPORT

nesting & payment
+2d 17:58:12

way.com
.com

https://www.way.com/c
heckout/order-confirm
ed

CAR RENTAL

+0d 00:21:20
anxiety

busanhotelsweb.com

https://www.bus
anhotelsweb.com
/en/support/?fro
m=2026-03-26
&to=REMOVED&
adults=2&childre
n=1&childAge1=14
&clirder=1.com

SUPPORT

2nd Leg AI

AIAI

AIAI



d hh:mm:ss

path

#fischersc #sigmaaldrich #avantorsciences #1213

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Fisher Scientific
Journey is from FisherSci perspective 
directly

TYPE

Win
Product purchased on fishersci.com

DESTINATION

Biochem products

BUYER

Biochemist

SUMMARY

Research-first buyer
Biochem scientist cross-references 
primary scientific literature and 
chemical databases before committing 
to any supplier. 

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

researcher journey   FISHER SCIENTIFIC   united states WIN Research-First Journey 
The Biochemist is not a casual shopper: every stop in this 
journey is preceded by research and database checks that are 
not common among the average shopper. 

Key Points

Competitor Wins First
The Biochemist searches trimethylamine on Avantor, then 
visits the exact same product on Fisher, then buys on 
Avantor in about 15 minutes. Fisher was considered but lost 
in the same session. Something made Avantor easier to 
commit to in that moment, either availability or friction.

Literature Does Not Lie
When the Biochemist hits a decision point, the next stop is 
always a primary source, instead of a review site, forum or 
brand page: a 27-step PubChem paper on sodium azide and 
three ACS environmental science publications. His cart 
starts in the research papers, so the brand that shows up in 
that validation phase (with the right documentation and the 
right specs) will win the conversion.

Three Checkouts Three Minutes Apart
The Biochemist arrives knowing exactly what to buy and 
where when he gets to Fisher, quickly converting there for 
the Protein Assay kit, but then returns to Sigma for the 
Tris-HCl buffer salt that he looked at 3 days prior, and back 
to Fisher for the Bis-Tris gel. 
Tris-HCl is one of the most common chemicals used in all of 
biochemistry, offered at every supplier. So the fact that the 
Biochemist goes to Sigma for this is likely due to price or 
quantity or size. 

Checking Multiple Suppliers is Protocol
Avantor wins trimethylamine. Sigma wins the reagent. Fisher 
wins the assay kit and the gel.  Each line item goes to 
whoever earned it scientifically, right form factor, right grade, 
right availability. The question for Fisher's content and 
product teams is not how to win the whole basket, but how 
to be the supplier that earns trust at the moment the 
research ends and the purchase intent begins.

PRODUCT

1st Leg

search
-4d 01:00:25

avantorsciences.com

https://www.avantorscie
nces.com/us/en/search/
Trimethylamine

-4d 00:43:54
competitor loss

avantorsciences.com

https://www.avantor
sciences.com/us/en/
order-confirmation

1st brand touch
-4d 00:53:43

fischer.com

https://www.fishersci.c
om/shop/products/tri
methylamine-1m-soln
-thf-thermo-scientific
/AAH32899AP#?keyw
ord=Trimethylamine

-4d 00:24:07
search

scholar.google.com

https://scholar.googl
e.com/scholar?hl=en
&as_sdt=0REMOVE
D14&q=arsenic+me
thyltransferase+in+
archaea&btnG

search
-4d 00:15:49

sigmaaldrich.com

https://www.sigmaa
ldrich.com/US/en/p
roduct/aldrich/s62
3822#product-do
cumentation

-3d 22:53:04
search

google.com

https://www.google.
com/search?q=TRI
METHYLENEBIS(DIM
ETHYLPYRIDINIUM 
BROMIDE) redox 
activity

-3d 18:15:53
research

electronicsandbooks.com

https://www.electro
nicsandbooks.com/
edt/manual/Magazin
e/J/Journal of 
Chromatography 
B/1980 (Volume 36)

competitor
-3d 17:50:42

sigmaaldrich.com

https://www.sigmaal
drich.com/US/en/pro
duct/mm/108219?srs
ltid=AfmBOorT6ZRwjI
P76Q7Ix1NM4VlEGNk
9-N2OjcksT-vql9SE
mzS4xClt

-3d 17:49:54
FOBO

specializedrx.com

https://specialized
rx.com/products/
polyethylene-gly
col-1450-nf?srslti
d=AfmBOor1YFmY
37IVanr13JIZemO
MVqqMJu2UUzHO
taNblpqfNO-eZD7
g

-2d 19:31:37
research

pubchem.nih.gov

https://pubchem.n
cbi.nlm.nih.gov/co
mpound/Sodium-
Azide

-1d 00:44:30
research

researchgate.net

https://www.researchgat
e.net/post/Titanium_Cit
rate_Synthesis_protocol
_grams_and_mmol

fischersci.com

https://www.fishersci.com/shop/pr
oducts/surepage-bis-tris-10x8-8-
1/5000056781
→ 
https://www.fishersci.com/store1/c
heckout/confirmation/

3rd Leg

0d 00:00:00
conversion 

fischersci.com

https://www.fishersci.com/shop/
products/pierce-coomassie-pl
us-bradford-protein-assay-1/
PI23238 
→ 
https://www.fishersci.com/stor
e1checkout/confirmation

-4d 00:20:02
scientific article

acs.org

https://pubs.acs.org/
doi/full/10.1021/es50
3869k

-3d 17:58:36
research

acs.org

https://pubs.acs.org/
doi/pdf/10.1021/ja02
6587u?ref=article_o
penPDF

conversion
+0d 00:01:07

sigmaaldrich.com

https://www.sigmaaldrich.com/US/en/
product/mm/803279
→ 
https://www.sigmaaldrich.com/US/en/
cart?action=order_acknowledgement
&orderId=872272f1-cb1c-11f0-9035-e1
4dd79c0f12&type=active

COMPETITOR PAYMENTPRODUCT RESEARCH PRODUCTRESEARCH

SEARCHPRODUCTPRODUCTPRODUCTRESEARCH

RESEARCH WINWIN

SEARCH

LOSS

nesting / conversion
+0d 01:27:58



d hh:mm:ss

path

#McLaren #765LT #750S #Ferrari #296speciale #Lamborghini #Aventador #Huracan #Porsche #911 #tourbillon #chronograph #richardmille #0124

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

McLaren Automotive
Competitors are  supercar brands 
(Ferrari, Lamborghini, Porsche)

TYPE

Win
Luxury client builds McLaren 750s, 
submits enquiry and looks for retail 
showrooms

DESTINATION

Showroom
McLaren 750s

TRAVELER

Sophisticated Car 
Collector

SUMMARY

Luxury Shopper
As a racing enthusiast and a  
sophisticated collector, appreciating 
the finer things in life he investigates 
the McLaren 750s alongside, 
Lamborghini, Ferrari and Porsche. He 
exhibits several hallmarks of the 
affluent male luxury buyer: He consults 
brand and vintage marketplaces to 
keep an eye on potential additions to 
his timepiece collection and only travel 
first class 

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

luxury car journey   MCLAREN   united kingdom WIN

WIN

Key Points
McLaren does not sell cars online. The conversion events 
relevant here are BUILT or configuration, the ASK or enquiry and 
FIND the retailer search

The Sophisticated Collector’s search begins in the luxury 
timepiece market researching a GBP 1,000,000 tourbillon 
chronograph collab with Ferrari. He then gets serious about an 
out of production 2021 McLaren model, but does not seem to 
find the right option pre-owned and end up checking out the 
new McLaren lineup

Luxury Fleet Owner
His Journey implies that the McLaren might not be his first or 
only luxury car in his car park, but an addition to an existing 
Lamborghini. When considering a new addition he favors 
McLaren over Ferrari and Porsche

Watch Matching
While many give up when trying to match a tie to a suit. The 
Sophisticated Collector is cut from another cloth. When we 
see his preference switching from the Ferrari to the McLaren 
he is quick to research the matching the tourbillon 
chronograph to go with the new car

Spec Matching
In car buying journeys we often see the underlying theme of 
an old favorite driving decisions forward. This holds true 
here. The Sophisticated Collector has a clear preference for 
the out of production 765LT and it is only after he finds a 
way via scribd.com an archived 765LT configurator he gains 
the confidence build a new 750S to similar specs

Nesting
After the BUILT ASK FIND conversion for McLaren 750s we 
see the Sophisticated Collector looking up the famed 
McLaren Technology Centre he wants to visit in 
apprehension of the potential purchase

PRODUCT

1st Leg

luxury shopper
-22d 14:28:40

chrono24.co.uk

https://www.chrono24.co
.uk/richardmille/rm-43-0
1-ferrari-manual-winding
-tourbillon-split-second
s-chronograph-titanium
-limited-edition-of-75--
id40420346.htm

-22d 06:27:56
industry intel

planetf1.com

https://www.planetf1.
com/features/mclare
ns-court-case-again
st-palou-is-a-warni
ng-to-massa-and-f1
-how-quickly-things
-can-turn-ugly

model availability
-22 08:17:45

google.com

https://www.google.com/
search?q=does+mclaren
+sell+765lt

-22d 05:41:00
pre-owned

dupontregistry

https://www.dupont
registry.com/autos/l
isting/2022/mclaren
/765lt--spider/5162
52

-06d 17:06:14
lifestyle

skyscanner.net

https://www.skysca
nner.net/transport/fl
ights/lond/nyca/261
025/261101?adultsv2
=1&cabinclass=first

NYC TRIP

f1 fandom
-22d 05:18:06

the-race.com

https://www.the-ra
ce.com/formula-1/
mclaren-chasing-c
ost-cap-answers-
over-max-verstapp
en-engine-switch

-06d 16:48:37
NeunElfer

autotrader.co.uk

https://www.autotra
der.co.uk/car-searc
h?channel=cars&po
stcode=removed&m
ake=porsche&model
=911

-06d 15:51:02
deep spec

scribd.com

https://www.scribd.
com/document/806
893782/mclaren-76
5lt-configurator-bui
ld-your-own-mclar
en-765lt

outfit matching
-06d 15:20:51

timepiecetradingllc

https://timepiecetradingll
c.com/products/rm-50-
03-tourbillon-split-seco
nds-chronograph-mclare
n-f1-rubber-strap-tpt-c
arbon-case

-0d 12:01:17
market comp

cars.com

https://www.cars.c
om/shopping/lam
borghini-aventado
r_svj

-0d 11:58:01
track toy

jamesedition.com

https://www.james
edition.com/cars/l
amborghini/hurac
an-sto/lamborghin
i-huracan-sto-for
-sale-13994429

-0d 05:29:16
ASK

mclaren.com

https://cars.mclaren.com
/en/750s-enquiry

1d 22:52:50
fleet management

google.com

https://www.google.c
om/search?q=lambor
ghini+mechanic+near
+me

+1d 25:49:56
assessment

youtube.com

https://www.youtube.c
om/results?search_qu
ery=lamborghini+on+s
peed+bump

2nd Leg

3rd Leg

+1d 20:54:27
visual comp

lamborghini.com

https://configurator.l
amborghini.com

0d 00:00:00
FIND

mclaren.com

https://cars.mclaren.c
om/en/retailers

-22d 05:28:21
competitor check

ferrari.com

https://carconfigurat
or.ferrari.com/en_EN
/ferrari_car_configur
ator/296speciale/def
ault

-06d 15:45:57
BUILT

mclaren.com

https://configurator.m
claren.com/mclaren-ui
/?model/750s

nesting
+1d 15:11:39

perplexity.ai

https://www.perplexity.ai/s
earch/can-i-vist-the-mcla
ren-tech-ce-ccMxSnqrSe
qGN21dYFUFwA

4th Leg

AI

TIMEPIECES NEWSMODEL MARKET DATA F1 FINANCESCOMPETITOR

COMPETITORBUILD SHEETPARTNERSHIPCOMPETITORCOMPETITOR

ENQUIRY REPAIR DAMAGECOMPETITORSHOWROOM

CONFIGURE

AI QUERY



d hh:mm:ss

path

#hyundai #BYD #toyota #honda #hyundaiCreta #BYDSeal #ToyotaAltis #hondaCivic #carwale.com #cars24.com #india #automotive #908b094e-69a8-4268-999c-b6e8ab583329

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Hyundai
Competitors are other car brands and 
pre-owned car marketplaces

TYPE

Win
Traveler books test drive at 
Hyundai.com/in

DESTINATION

Hyundai Creta EV
Compact SUV targeting tech savvy 
millennials 

TRAVELER

First Time New Car Buyer 

SUMMARY

Upgrade to New
Young professional is considering his 
first new car purchase and  relies 
extensively on youtube.

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

automotive journey   HYUNDAI   india WIN First Time New Car  Buying Journey
Young drivers and people upgrading to a different economic 
stratum can face anxiety when starting the new car buying 
process for the first time. Car brands targeting these segments 
should focus on open and welcoming messaging and explaining 
the purchasing process to ease the next generation into 
becoming their customer. Social media plays an important role 
in providing this information, and should not only focus on 
product features, but also explain the process end to end. 

Last Look at Pre-Owned
The Journey begins with consulting reviews of the Toyota 
Altis, a popular entry level model in Toyota’s India lineup that 
was discontinued in 2020. He checks the preowned market 
for options and whether retrofitting to Compressed Natural 
Gas (CNG), as is common in India, is also possibility for this 
model.

EV Consideration
He puts the CNG option to bed and homes in on new electric 
cars. BYD is top of mind, and he starts researching reviews of 
the BYD Seal.

Contraction
His research of Toyota and BYD on YouTube exposes him to 
Hyundai on the results pages. His consideration set 
contracts as he is reviewing videos of the Hyundai Creta

Consideration Set Final Contraction
We see that he sorts the 100” category by lowest price and 
considers the TCL QM 7 98” model. However, it is last year’s 
model and an open-box item in ‘fair’ condition. 

Testing & Nesting
First Time New Car Buyer prepares for the Test Drive and the 
potential call back on his request. He watched various test 
drive videos and consults social media to understand what 
the process is and how he should act not only to be allowed 
to test drive, but to be taken seriously as buyer.

PRODUCT

exploration: altis
-3d 23:35:34

youtube.com

https://www.youtube.co
m/results?search_quer
y=corolla+altis+cars24

-3d 23:28:50
exploration: altis

google.com

https://www.go
ogle.com/searc
h?q=corrola+alti
s

QUERY

-0d 02:29:02
ranking: BYD Seal

youtube.com

https://www.youtu
be.com/results?se
arch_query=byd+s
eal+test+drive

QUERY

conversion: test drive
0d 00:00:00

hyundai.com/in

https://www.hyund
ai.com/in/en/click-
to-buy/request-a-
test-drive

CONVERSION

0d 05:40:11
nesting: test drive

google.com

https://www.google.c
om/search?q=do+de
alerships+don't+take
+you+seriously+when
+you+aer+going+to+
buy+alone

QUERY

1st Leg

2nd Leg

QUERY

-3d 23:32:01
ranking: altis

youtube.com

https://www.yout
ube.com/results?
search_query=c
orolla+altis+revie
w

REVIEWS

-3d 23:33:15
review: altis vs civic

youtube.com

https://www.yo
utube.com/wat
ch?v=IFVs9wvv
k_w

REVIEWS

-3d 23:22:17
exploration: preowned

google.com

https://www.g
oogle.com/sea
rch?q=corrola
+altis+owned

QUERY

-3d 23:24:53
shopping: altis

carwale.com

https://www.car
wale.com/toyot
a-cars/corolla-
altis/

PREOWNED

-3d 23:14:33
shopping: altis

cars24.com

https://www.car
s24.com/buy-u
sed-toyota-cor
olla-altis-cars/

PREOWNED

-0d 02:40:42
exploration: BYD

youtube.com

https://www.youtu
be.com/results?se
arch_query=byd+

QUERY

-3d 23:13:30
exploration: CNG 
retrofit

youtube.com

https://www.yo
utube.com/resu
lts?search_que
ry=corolla+altis
+cng

QUERY

-0d 02:33:53
shopping: BYD

carwale.com

https://www.car
wale.com/byd-c
ars/

PREOWNED

-0d 01:37:12
exploration: test drive

reddit.com

https://www.reddit
.com/r/askcarsales
/comments/flabjo/
how_long_is_too
_long_for_a_test
_drive/

CONTENT

-0d 01:23:07
exploration: young buyer

reddit.com

https://forum.leaseha
ckr.com/t/any-young
-buyers-have-an-iss
ue-with-not-being-t
aken-seriously/2798
87/2

CONTENT

6d 04:21:04
nesting: test drive

youtube.com

https://www.y
outube.com/r
esults?search
_query=creta
+ev+test+driv
e

QUERY

nesting: serious

youtube.com

https://www.yout
ube.com/results?
search_query=ho
w+to+test+drive+
a+car+at+dealers
hip

QUERY

1d 05:37:54



d hh:mm:ss

path

#exeed  #byd   #hyundai  #jetour  #hyundaiTucson  #bydDolphin  #exeedLX  #jetourX50  #dubai  #uae  #are  #automotive #0429

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Exeed
Competitors are other car brands and 
pre-owned car marketplaces 

TYPE

Win
Traveler books test drive at 
exeed-uae.com

DESTINATION

Test Drive
Exeed LX

TRAVELER

EV Intender

SUMMARY

High Context Needs
A young professional in Dubai is looking 
to understand upgrade options that fit 
his budget. His need for supplemental 
information and clarifications 
eventually opens the door for 
competitor Jetour to enter the 
consideration set.

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

automotive journey   EXEED   united arab emirates WIN Middle East Car Buying  Journey
The conversion event for a car buyer is the test drive booking. 
The WIN here goes to Exeed, who involuntarily also assisted a 
test drive booking for Jetour. 

Key Findings
A routine car registration renewal journey inspires Ahmad to 
explore upgrade options. After evaluating new and preowned 
models as well as his budget, he books a test drive the Exeed 
LX. 

He later expands his consideration set and also books a test 
drive for Jetour X50. What stands out is that the EV Intender’s 
informational needs are not satisfied by Exeed, which leads to 
risky diversion and eventually even pulls in Jetour in the picture.

Registration Renewal
Car registration renewal prompts reflection on upgrade 
potential. Initial focus is on the Ford Territory, but quickly 
expands to Hyundai, discontinued favorites like the Ford 
Escape to finally land on Exeed and Jetour.

New & Pre-Owned
He explores new cars directly at the manufacture and uses 
Dubizzle to priceshop pre-owned alternatives. listings on 
Dubizzle, Google, and Hyundai UAE but finds preowned 
options lacking.

Financing & TCO
He engages with Emirates NBD for loans and uses calculators 
to estimate costs, signaling purchase readiness. If this 
information was available available manufacturers could 
avoid risky path diversion.

Conversion & Diversion
He finally returns to Exeed to book a test drive, and begins 
studying model specs. Technical jargon (TGDI, DCT) triggers 
diversions to Google and YouTube. Exposure to Jetour via 
video and search expands his consideration set, showing 
how competitive messaging can re-enter late-stage 
journeys.

PRODUCT

-24d 03:02:13
comparison

me.ford.com

www.me.ford.com/en/s
au/suvs/territory/com
pare-models/

TERRITORY

-24d 02:51:08
exploration

hyundai-uae.com

hyundai-uae.com/en/fi
nd-a-car/tucson/highli
ghts/

HYUNDAI

-24d 00:44:47
exploration

google.com

www.google.com/searc
h?q=FORD+ESCAPE+U
SED+CARS

PREOWNED

-23d 03:25:17
context

www.rta.ae

vls.rta.ae/renewal/rene
walPayment

PAYMENT

-23d 02:43:52
exploration

google.com

www.google.com/searc
h?q=byd+dolphin+dub
ai

BYD

conversion
0d 00:00:00

exeed-uae.com

exeed-uae.com/book-
a-test-drive/

TEST DRIVE

0d 00:00:36
research

google.com

www.google.com/searc
h?q=tgdi+engine+full+f
orm

TGDI

0d 00:11:27
research

google.com

www.google.com/searc
h?q=dct+full+form

DTC

1d 01:04:35
FOBO

youtube.com

www.youtube.com/wat
ch?v=9eMIh1ydD3M

JETOUR

-24d 00:44:43
exploration

uae.dubizzle.com

uae.dubizzle.com/moto
rs/used-cars/

DUBIZZLE USED

-21d 00:43:54
loan calculator

google.com

www.google.com/search
?q=CAR+LOAN+CALCUL
ATOR+DUBAI

LOAN

-14d 02:07:40
car loans

emiratesnbd.com

www.emiratesnbd.com/en/ca
mpaigns/auto-loan

PREOWNED

-4d 19:18:07
nesting

google.com

www.google.com/search
?q=car+insurance+calcul
ator+online+duba

TCO

3rd Leg4th Leg6th Leg 5th Leg

0d 00:00:21
canonical review

exeed-uae.com

exeed-uae.com/exee
d-lx/

EXCEED LX

2d 03:58:56
FOBO

jetouruae.com

www.jetouruae.com/en
/new-models/x50-tes
t-drive/

JETOUR



d hh:mm:ss

path

#genesis #BMW #honda #audi #0517

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Genesis
Competitors are other car brands 
and pre-owned car marketplaces

TYPE

WIN
Consumer builds & finds specific VIN

DESTINATION

Genesis.com

TRAVELER

Racing Enthusiast

SUMMARY

Reliability Research
Racing Enthusiast is using social media 
content to establish independent 
reliability benchmark 
for his next ride

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

automotive journey  GENESIS  united states WIN Performance Cars as a Lifestyle 
The Racing Enthusiast is immersed in automotive culture: 
purchasing tickets to an NHRA race weekend, exploring 
performance driving experiences, and even downloading Honda 
vehicle mods for 
BeamNG. 

Building the Consideration Set
The Racing Enthusiast builds and configures performance 
cars from Honda and BMW and continues benchmarking 
Audi throughout the journey. Rather than comparing price 
alone, he is validating reliability, driving character, and 
ownership experience through Google searches, enthusiast 
forums, Reddit discussions, and manufacturer build tools. 

Validation Before Commitment
After the first Genesis brand touchpoint, the Racing 
Enthusiast immediately seeks independent validation 
through community forums, reliability discussions, and 
third-party automotive publications before returning to 
Genesis.com. Retail marketplaces like AutoTrader and 
CarMax are evidence that he is evaluating the full ownership 
landscape, from new inventory to used market pricing and 
resale value.

Build or Buy?
The Racing Enthusiast explores both customization and 
immediate availability before ultimately choosing a specific 
Genesis model already in stock. 

Pulling the Trigger
The Racing Enthusiast finds the Genesis model he wants 
and shows his serious intent by discontinuing car and 
model searches to start reviewing auto insurance rates for 
the new car and Kelly Blue Book trade-in value for the old 
one.  

PRODUCT

endemic conversion
-1d 22:55:05

ticketmaster.com

https://www.charlottemo
torspeedway.com/events
/nhra-4-wide-nationals/
                    >
https://am.ticketmaster.c
om/lms/shopping-cart

-1d 21:14:39
game mod: honda

beamfinds.com

https://beamfinds.co
m/mod/367

endemic exploration
-1d 22:53:24

thextremexperience.com

https://www.thextremexp
erience.com/?srsltid=afm
boopmuuyhfkuiqc_r0val
wrlkmtmkxt_jbki6ezo9a8
zxn3qgm1x3

-1d 21:11:25
real car search: honda

google.com

"https://www.google.
com/search?q=hon
da&oq=honda&gs

-0d 02:08:31
research

reddit.com

https://www.reddit.c
om/r/bmw/commen
ts/1ely5eb/whats_th
e_general_reliability
_on_a_330i/

SOCIAL

competitor
-0d 21:07:30

bmwusa.com

https://www.bmwu
sa.com/build-your-
own.html#/series

-0d 02:08:10
1st brand touch

genesis.com

https://www.genesis
.com/us/en/home

-0d 02:07:59
model research

google.com

https://www.google.
com/search?q=gene
sis+g70+worst+year
s&oq=genesis+g70+
worst+years&gs

genesis review
-0d 00:37:18

reddit.com

https://www.reddit.com/r
/genesisg70/comments/1
lshlqb/i_need_honest_o
pinions_on_the_reliabilit
y_of_the/

-0d 00:16:07
audi review

reddit.com

https://www.reddi
t.com/r/whatcarsh
ouldIbuy/commen
ts/18rstz2/what_ar
e_your_thoughts
_on_the_reliabilit
y_of_the/

-0d 00:15:22
competitor: audi

audiusa.com

https://www.audiu
sa.com/en/models
/

-0d 00:11:22
genesis search

carsdirect.com

0d 00:00:00 
conversion: VIN

genesis.com

-0d 00:01:30
conversion: BUILD

genesis.com

-0d 00:11:16
genesis search

autotrader.com

-1d 21:10:44
competitor build 

honda.com

https://automobiles.
honda.com/tools/buil
d-and-price-result?
modelyear=2026&m
odelseries=civic-typ
e-r

-0d 00:07:59
model review

genesisg70forum

https://www.genesisg7
0forum.com/threads/
common-problems-is
sues-and-complaints
-with-the-genesis-g7
0.1802/

FOBO - audi
-0d 00:03:11

carbuzz.com

RACE EVENT CAR GAMINGRACE ACTIVITY COMPETITOR COMPETITORCOMPETITOR

RESEARCHSOCIALSOCIALCOMPETITOR

RETAILER WINWINRETAILER

SOCIAL

RETAILER

-0d 00:11:22
genesis search

carmax.com

https://www.car
max.com/cars?s
earch=genesis+g

70

RETAILER

2nd Leg

endemic conversion
-1d 22:55:05

ticketmaster.com

https://www.charlottemo
torspeedway.com/events
/nhra-4-wide-nationals/
                    >
https://am.ticketmaster.c
om/lms/shopping-cart

RACE EVENT

endemic exploration
-1d 22:53:24

thextremexperience.com

https://www.thextremexp
erience.com/?srsltid=afm
boopmuuyhfkuiqc_r0val
wrlkmtmkxt_jbki6ezo9a8
zxn3qgm1x3

RACE ACTIVITY

-1d 21:11:25
honda search

google.com

https://www.google.
com/search?q=hon
da&oq=honda&gs

COMPETITOR

beamfinds.com

CAR GAMING

https://beamfinds.c
om/mod/367

-1d 21:14:39
competitor build
-1d 21:07:30

bmwusa.com

https://www.bmwu
sa.com/build-your-
own.html#/series

COMPETITOR -0d 02:08:31
review: bmw

reddit.com
https://www.reddit.
com/r/bmw/comm
ents/1ely5eb/whats
_the_general_relia
bility_on_a_330i/

Inspiration: honda

-0d 02:08:10
1st brand touchpoint

genesis.com

https://www.genesis
.com/us/en/home

 BRAND EXPOSURE

-0d 02:07:59
model review

google.com

https://www.google.
com/search?q=gene
sis+g70+worst+year
s&oq=genesis+g70+
worst+years&gs

PRODUCT

+0d 00:02:04 +0d 00:04:33 
car insurance trade-in value

progressive.com kbb.com

HIGH-INTENT HIGH-INTENT



d hh:mm:ss

path

#genesis #BMW #honda #audi #1209

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

Genesis
Competitors are other car brands 
and pre-owned car marketplaces

TYPE

Win
Consumer views car detail page

DESTINATION

genesisofcherryhill.com
VIN review at 
genesisofcherryhill.com

TRAVELER

EV Intender

SUMMARY

Value Shopper Goes 
Premium
Intender exhibiting all traits of a 
value focus shopper, gets upleveled 
through research into the premium 
car brands.

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

automotive journey GENESIS DEALER united states WIN Premium-Value Shopper
The EV Intender begins with Costco Auto, signaling a practical, 
value-oriented approach to purchasing. From there, he 
conducts a nearly three-week search across Genesis, Kia, and 
Tesla vehicles before ultimately viewing a specific VIN at 
Genesis of Cherry Hill.

Willing to Go the Distance
The EV Intender searches dealership inventory across 
Michigan, Virginia, Maryland, Pennsylvania, and New 
Jersey. Geography is secondary to finding the right 
combination of vehicle, trim, availability, and value.

EVs Get Added to Consideration Set
The Electrified GV70 competes directly with the Kia EV6 
and Tesla Model Y. The EV Intender moves fluidly between 
manufacturer sites, dealership inventory, marketplaces, 
and specific vehicle listings rather than following a 
brand-controlled path.

Research Beyond the Listing
Before advancing, The EV Intender compares model years, 
checks recalls through NHTSA and uses ChatGPT to 
explore used inventory and vehicle history. Third-party 
validation helps him reduce risk before returning to 
Genesis.

Dealer Competition Until Conversion
Even in the final minutes, The EV Intender evaluates 
Genesis retailers in Conshohocken, Chantilly, and 
Brunswick. Genesis of Cherry Hill wins the inventory detail 
conversion only after an extensive cross-retailer search.

Conclusion
For premium-value shoppers, the winning retailer is not 
necessarily the closest or the first visited. Genesis of Cherry Hill 
captures the EV Intender at the moment its inventory best 
aligns with the value, configuration, and availability he has 
validated across the broader market.

PRODUCT

genesis retailer VA

ktmotorcars.com

cars.com search 
for genesis
->
https://www.ktmot
orcars.com/used-c
ars?makeid=241&n
ew=&fueltypeid=&
page=1&preview=in
ventory-wide

COMPETITOR

car buying trigger

costco.com

google:costco car buying
-> 
https://www.costco.com/aut
o-program-services.html
https://www.costcoauto.co
m/new_cars/buildvehicle.as
px

AUTO DEALS

kia retailer MI

summitplacekia

https://www.summi
tplacekiaauburnhill
s.com/api/pdf/kia-
oem-windows-stic
ker?vin=5xyc4djc6
sg013060

COMPETITOR

ranking

google.com

https://www.google
.com/search?sourc
eid=chrome&aep=
42&source=chrom
e.crn.rb&q=whats+t
he+difference+bet
ween+a+2023+and
+2025+gv70+electr
ified

QUERY

model recalls

nhtsa.gov

google AI mode
->
https://www.nhtsa.
gov/recalls?vymm=
2025 genesis g70

RESEARCH

kia retailer MD

jbakia.com

https://www.jbakia.
com/new-inventory
/specials-glen-burn
ie-md.htm

COMPETITOR

-19d 07:12:21
kia retailer MD

ourismankia.com

https://www.ourismank
iaofbethesda.com/inve
ntory/new/kia?paymen
ttype=cash&fueltypes
=electric 

COMPETITOR

19d 07:09:15
kia retailer MD

ourismankia.com

https://www.ouris
mankia.com/all-in
ventory/index.htm
?compositetype=
new&model=ev6&
trim=gt-line awd

COMPETITOR

19d 07:09:15
genesis search

cars.com

https://www.cars.com/
vehicledetail/0e4fdc2
8-bae6-4180-9d0c-7
6ab5fcfe34a/

COMPETITOR

-14d 08:51:17
build 

genesis.com

https://www.genesis.c
om/us/en/build-and-p
rice/2026/electrified-g
v70#/trim-h_1/extcolo
r

PRODUCT

-14d 08:30:37
VIN detail

genesis.com

https://www.genesis.c
om/us/en/inventory?vi
n=5nmmcet17th00645
6

PRODUCT

-13d 12:02:57
AI > carfax 

chatgpt.com

https://chatgpt.com/
->
https://www.carfax.co
m/used-genesis-gv60
-washington-dc_w100
62_c16159

AI QUERY

-13d 12:02:57
tesla search

cargurus.com

https://www.cargurus.c
om/details/44660540
3?resultsetid=99153a2
a-bb8b-48b2-a1a3-e8
98

COMPETITORtesla retailer
-3d 08:45:09

ourismanlincoln

edmunds.com
->
https://www.ourism
anlincoln.net/used/t
esla/2026-tesla-m
odel-y-alexandria-v
a

COMPETITOR

0d 00:50:04
Tesla accessory

evannex.com

https://faq.sephora.fr/
s/article/JE-SOUHAIT
E-ANNULER-MODIFIE
R-MA-COMMANDE-C
OMMENT-FAIRE

PRODUCT

2d 20:30:03
chatgpt

tesla product

https://chatgpt.c
om/

AI QUERY

0d 00:52:27
tesla accessory

youtube.com

https://www.youtu
be.com/results?se
arch_query=tesla+
arachnid+wheels

SOCIAL

-19d 07:12:21
genesis MD

genesisofrockville

https://www.genesisofr
ockville.com/new-rock
ville-2026-genesis-gv
70-35t+sport+advanc
ed-5nmmddtc3th065
397

BRAND

0d 00:53:13
tesla retailer

ourismanfairfax

ourismanfairfaxtoy
ota.com/used/tesla
/2026-tesla-model
-y-d4fe81c0ac1838
1b30e2fd5ad0642
9d9.htm

COMPETITOR

0d 01:13:22
genesis retailer

conshohocken

https://www.genesi
sofconshohocken.c
om/

COMPETITOR

0d 01:14:06
-

genesis chantilly

https://www.bruns
wickgenesis.com/r
emaining-2024-20
25-inventory.htm?
model=electrified 
gv70&model=gv60
&trim=prestige&tri
m=performance

COMPETITOR

0d 01:14:30
-

brunswickgenesis

https://www.genesi
sofchantilly.com/se
arch/pre-owned-g
enesis-electrified-
gv70-chantilly-va/
?cy=20151&md=22
636&tp=pre_owne
d

COMPETITOR

0d 01:15:32
VIN conversion

genesisofcherryhill

WIN

COMPETITOR

kia search

carmax.com

https://www.carma
x.com/cars?search
=kia+ev6+gt-line

3rd Leg

AI

3rd Leg

AI
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path

#bmw #tesla #genesis #cadillac #0124

Journey Mapping & Statistical Significance
Statistical significance tests whether a difference between 
sampled metrics could be due to chance. Journey mapping is an 
observational method, designed to explain how & why users 
behave in a certain way. Every waypoint in a Journeys map is 
purposeful observed behavior, not a sampled estimate. That is 
why the pattern is always the finding, and chance is never a 
possible explanation

Journey Context & AI/LLM Prompts
Journey Mapping uses the context of the journey around a given 
AI waypoint to classify invisible AI prompts: Referrer search 
terms, dwell gaps, outbound clicks and post-visit site categories 
give every obfuscated LLM conversation a distinct topical 
fingerprint.

.

POV

BMW
Competitors are other car brands 
and pre-owned car marketplaces

TYPE

WIN
Finds and reviews VIN and books a test 
drive at 

DESTINATION

BMWUSA.com

TRAVELER

Luxury Sedan Shopper 

SUMMARY

Strong Predefined 
Consideration Set
While Journey begins and ends with 
BMW, Genesis and others are able to 
capture mindshare for a moment, but 
are then quickly dismissed  

PHASES

conversion

intent

interest

CONTROL & RISK
content control: high
diversion risk: low
content control: low
diversion risk: high

issue or journey interruption

LLM assisted journey stage

ATTENTION

AI

contact journeyinfo@semrush.com
to set up your demo 

automotive journey  BMW  united states WIN Luxury for the Long Commutes
The Luxury Sedan Shopper begins with a clear objective: finding 
the best luxury sedan for long daily commutes. A Facebook ad 
starts the journey for luxury sedans with the Tesla model, 3 then 
moves into BMW i4 and Genesis G90 research on YouTube, 
AutoTrader, and Genesis.com inventory. 

Sedan or Electric SUV?
The Luxury Sedan Shopper starts to broaden his 
consideration set from luxury sedans to electric SUVs. He 
starts researching Cadillac's electric lineup, but then he 
checks his finances in his Chase account, and the Escalade 
and Lyriq appear out of his price point. 

Reddit Reshapes the Consideration Set
The Luxury Sedan Shopper  lands on a Reddit thread 
centered around luxury cars for long commutes, displaying 
a G90 as the first contender.  But the very 1st community 
recommendation of the Lexus LS Hybrid sends Shane on a 
detour. Within minutes, Shane is now exploring Lexus 
retailers, searching Lexus inventory, and evaluating specific 
Lexus LS VINs, demonstrating how peer Reddit feedback 
fundamentally reshapes brand consideration.

Confidence Before Commitment
In the final minutes of the journey, the Luxury Sedan 
Shopper goes back to his Chase account one last time to 
get financial validation before booking a BMW i4 test drive: 
the electric luxury coupe/sedan wins the day.

Summary
The conversion itself is the culmination of influence 
accumulated across social media, enthusiast communities, 
video, AI, and competitive research.
Though BMW captured the highest-intent conversion in the 
end, the decision was being fundamentally shaped and 
impacted by Reddit and Youtube a full week before the test 
drive was ultimately scheduled.

-7d 16:25:49
social > tesla

facebook.com

https://l.facebook.co
m/
->
https://www.tesla.co
m/en-us/index.html

TRIGGER

1st Leg
-7d 16:23:57
google > tesla

tesla.com

google.com/sear
ch?q=tesla+mod
el+3
->
https://www.tesla
.com/model3

COMPETITOR

-7d 16:12:00
bmw - BUILD

bmwusa.com

https://www.bmwusa.
com/build-your-own.h
tml#/series/i4/gran-c
oupe

COMPETITOR

–2d 15:46:17
1st brand touch

youtube.com

https://www.youtube.
com/results?search_
query=2025+genesis
+g90+3.5t+premium

SOCIAL

-2d 15:16:41
genesis - VIN

genesis.com

https://www.genesis.com
/us/en/inventory?vin=km
tfd4sd5tu057007

WINCOMPETITOR

–2d 15:17:37
google > cadillac

cadillac.com

https://www.cadillac.c
om/electric/escalade-
iq

-0d 00:40:34
community validation 

reddit.com

https://www.reddit.com
/r/whatcarshouldibuy/c
omments/1orhykr/com
ment/nnr3hkl/

SOCIAL

lexus marketplace
-0d 00:39:41

carvana.com

https://www.carvan
a.com/vehicle/4254
210?store=carvbal&
ct 
(lexus LS in FL)

COMPETITOR

-7d 16:18:13
youtube > bmw

youtube.com

https://www.youtu
be.com/results?se
arch_query=x6m+
competition

SOCIAL

-2d 15:45:26
genesis retailer

autotrader.com

https://www.autotrade
r.com/cars-for-sale/all
-cars/genesis/g90/po
rt-saint-lucie-fl

RETAILER

2nd Leg

–2d 15:13:36
cadillac - VIN

wallacecadillacofstuart

https://www.wallaceca
dillacofstuart.com/offer
details-new-stuart-flor
ida-2026-cadillac-lyriq
-sport-1028658

COMPETITOR

bmw - VIN
0d 00:25:14

bmwusa.com

https://www.bmwusa.c
om/contact/byo-testdr
ive.html?vehiclenamod
elcode=263a&vehiclec
mid=fu1vqhnw&did

bmw - TEST DRIVE
0d 00:00:00

bmwusa.com

https://www.bmwu
sa.com/contact/b
yo-testdrive.html?
vehiclenamodelco
de=263a&vehiclec
mid=fu1vqhnw&did

finance check
-0d 00:28:54

chase.com

https://secure.cha
se.com/web/auth/
dashboard#/dash
board/overview

HIGH-INTENT

lexus - VIN
-0d 00:30:32

lexus.com

https://www.lexus.
com/search-inven
tory/model/ls?&ye
ar=2026

COMPETITOR

PRODUCT

–2d 15:18:54
model search

genesis.com

https://www.genesis.c
om/us/en/inventory?/
year=2026/model=g9
0

3rd Leg

WIN WIN
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